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PUBLISHER LETTER
I want to express my deepest thanks and appreciation to everyone that has
contributed and helped in the creation of this Special Commemorative Limited
Edition Issue of LVH Magazine, „The Road to Dubai 2015“. All of our supporters
from around the world share their sincerest heartfelt appreciation for what we are
presenting. I would like to express my deepest gratitude for all of those involved
in production, from advertisers, designers, writers, and sponsors. I’d like to start
off by giving a very special thank you to our new Co-Editor, Yasmine Hall, a plus
to the LVH family. Also, a thank you to our great, exclusive Contributor, Writer,
and Representative in Dubai, Angelina Lazar. Also, to Patrick, our designer, for
his hard work and dedication in helping to create this amazing and powerful
magazine, „The Road To Dubai 2015“, with articles and pictures that took us to a
much higher level of understanding of what it takes to move forward and achieve
the highest standard in publishing
Our publication was founded in 1995 in Las Vegas and Hollywood and not just to be a pretty cover, but to
promote awareness and solutions for saving Planet Earth and to create the road to have better living for our
young leaders that will follow in our steps for a better world, than the one we are living in now.
I want to pay tribute and commemorate the life achievements of those that have and continue to make a
difference in our World for peace, education, love, and unity, between all cultures and people. This year, with
the full support, dedication, and help from members and fans, The Jackson Family Foundation has achieved
major goals. I want to wish my friend and business partner, Mr. Joseph Jackson a fast recovery, after he survived
a major stroke on his birthday. Also, I would like to announce a week of dedication and recognition for, „World
Peace Day.“ It’s sponsored by LVH Media, Jackson Family Foundation, and Richard Nilsson. This year will have
the kickoff ceremonies for our 7th Annual, “Jackson Family Foundation Week” celebrations at the prestigious
Villa Oxygene in Cannes; it will be Co-hosted by Lifestyle Designer extraordinaire, Mr. Richard Nilsson. This
year we will add to our kick off, Mr. Philippe Baltz Nielsen, the CEO of Circle of Beautiful People (CBP), with
Major support from our new partners, SPR & Promotions, Mr. Dean Coleman, and Dr. Perry Paschall
I want to personally thank our advertisers and sponsors, with special thanks to Paulette Shimabukur, of Trinity
Holding for their support of our publication, LVH Magazine. I am always thankful for the believers in our
mission in life to create a better world for our future and the future of the children by enlightening our readers
with new ideas, suggestions, innovations, and inventions that can help to make our world a better place.
We at LVH Magazine have partnered with one of the top companies in the entertainment and promotional
world: SPR & Promotions, has a simple saying, “If you can dream it, we can bring it.” With one phone call
or an email, they can bring it all to your area from concerts, boxing, MMA, and celebrity branding. Our goal
with our partners and associates is to bring joy, excitement, and entertainment to the people of the world.
I would also like to take this time to recognize someone special, my best friend, and also the Chairman of
the Jackson Family Foundation, Mr. Joe Jackson. The effect that he has brought to the music industry and
the world through his persistence, vision, and determination, has revolutionized music forever. Joseph Walter
Jackson and the name that he carries, will be forever remembered in history and for all the years to come.
We have evolved over the years, reaching out to other countries and regions of the globe as we continue foxing
on our mission, „Breaking barriers between cultures and people.“ We thank you for reading and enjoying our
magazine as we bring you the most enjoyable news, celebrity history, glitz, glamour, and designer lifestyles for
all readers’ entertainment! LVH Magazine is proud to support the Jackson Family Foundation today, tomorrow,
and future years to come.
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IF YOU CAN DREAM IT,
WE CAN BRING IT

BY DEAN COLEMAN

PHOTOS BY ANTHONY GONZALES

THE COMPANY
For more than twenty years, members
of the newly formed SPR & Promotions
have been staging, producing, and
selling services through high profile
events.
USA Today reported that SPR &
Promotions define the art of integrated
marketing; it combines advertising,
marketing, public relations, and
production. The company calls it
Integrated Marketing Platforms (IMP).
SPR & Promotions‘ have captured the
imagination of the press around the
world. Members of SPR & Promotions
have staged theatrical events and
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Dr. Perr y Paschall and Dean Coleman Owners of SPR & Promotions
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sporting events that have launched companies and
brands; it was done by creating Hollywood and Las
Vegas-style productions that were designed to capture
their imagination and create the ultimate show
experience.
Working with the Las Vegas Convention Center, the
Hollywood Chamber of Commerce’s, as well as,
the Hollywood Walk of Fame’s members of SPR &
Promotions have created and developed a new format
designed solely for companies around the world looking
to produce well-orchestrated events internationally.
To be successful in today’s entertainment and sports
industry, a person requires embracing the future of
entertainment and sports internationally. The patrons
that purchase a ticket to a show want to be a part of an
event, not just be a ticket buyer. A company does not
reach the consumers by offering a product; a company
reaches the consumers by offering an experience. Each
of SPR & Promotions’ events’ platforms, advertising,
marketing, public relations, and production, enables
the company to engage the minds and attention of
the targeted market by offering valuable information in
commercial formats. Combined together, it creates the
ultimate events experience that builds long term value
and a memorable impact. SPR & Promotions creates
and encourages a sensory experience as it relates to
each of the events. Technically, it is called visual and
emotional branding; it is the future of production.

Cris Cyborg, Mike Tyson, Sophia Song & Larissa Reis

WHO SPR & PROMOTIONS IS
SPR & Promotions is not about today‘s hype or yesterday‘s
news. It is about the vision of tomorrow. When it comes
to planning an event or a show, SPR
& Promotions use different marketing
platforms to create the experience.
Whether a person has a pre-existing
marketing campaign or a wish to start
from the ground up, using celebrities
or athletes. SPR & Promotions has
one simple saying:

“If you can dream it, we can bring it”.

Actress Angelina Jolie
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SPR & Promotions is one of, if not the
first, Integrated Marketing Platform
(IMP) companies in the world. Working
with the world‘s most lucrative and
powerful entertainment companies,
SPR & Promotions‘ advertising,
marketing, public relations, and
event production combined into a
commercial vehicle for discerning
business audiences and consumers
worldwide.
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Focused on revolutionizing marketing and event
platforms internationally, the company integrates
traditional and emerging technologies with innovative
business partnerships in order to magnify viewership
and marketing demand. With specialty programs from
advertising, marketing, and international content; the
company’s internet broadcast portfolio is intended
for companies and industries representing key market
trends, global innovations and geopolitical platforms.
Identifying valuable content of these underserved
markets enables SPR & Promotions to bring together
the talented minds, news, and information, from the
world of entertainment and sports.

alliances and enable the clients with integrated
media solutions to reach target markets in mass with
immediacy and impact.
SPR & Promotions’ broadcast management solutions
are powered by business intelligence and real results.
They were created to maximize broadcasting reach
and access influential industry audiences. Whether it
is through broadcast airtime, mobile advertising, online
video business directories, web applications, or industry
events, SPR & Promotions proprietary suite of media
and marketing solutions optimize awareness for the
company’s programs and industry partners.
SPR & Promotions offers through unique IMP techniques
to promote the news and profiles of companies in
major global industries. This searchable, detailed
directory features all the news and stories broadcasted
through each marketing platform, plus corporate
videos, company profiles, and contact information
in a single location. Whether a person is looking for
the latest entertainment trends or advertising and
marketing research SPR & Promotions’ IMP will keep
them abreast of major industry developments and help
them find the industry products and services they are
looking for.

Sophia Song (SPR-VP),
David Segal (Westgate owner) and Dean Coleman (SPR-President)

WHAT SPR & PROMOTIONS OFFERS
The future of the company is defined by the willingness
to revolutionize entertainment and sports platforms
in order to aggressively compete internationally.
Succeeding requires embracing new technologies,
processes, and business models that supersede social
change and consumer demands. It is also dependent on
the company’s understanding that sharing knowledge
and talent is the modern way of sustaining business
and synergy as well as increasing profit margins.
Understanding that selling in today‘s marketplace
requires strategic planning and inventive ways to
compete for consumer attention, SPR & Promotions
offers businesses unique marketing solutions through
public relations, advertising, marketing, and internet
broadcast partnerships. These partnerships promote
collaborative efforts with entertainment and sports
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Sophia Song, Amber Miller,
number One raked Female MMA fighter Cris Cyborg & Tito Ortiz

SPR & Promotions ELITE INTERNATIONAL BOOKING
SPR & Promotions have gone beyond sports and
entertainment production to develop a world-class,
talent booking agency. SPR & Promotions have joined
forces with the William Morris Agency, Creative Artists

www .LVH magazine . com

Leron Gubler President of the Hollywood Chamber Of Commerce and Publisher Tom Zoto

Agency (CAA), and ICM Partners while working with the
Las Vegas Convention Center, the Hollywood Chamber
of Commerce and the Hollywood Walk of Fame to

create an elite one-stop shop for booking today’s biggest
stars around the world. The company books celebrities,
sports stars, recording artists, and models from Las

Dean Coleman (SPR-President), Associate, Singer and reality star Ray J,
Zab Judah (4 time Boxing World Champion) and Sophia Song (SPR-VP)
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Vegas, Hollywood, and New York. The company is also
designing and developing selected entertainment for
sporting events, corporations, nightclubs, and special
high-profile, internationally-exclusive appearances.

Singer Rihanna

Actor Tom Cruise

SPR & Promotions is devoted to brand development,
as well as, sharing the company’s vision as it relates to
booking talent internationally. Recording artists, sports
stars, celebrities, musicians, models, and DJs are just
some of the talents the company has. Las Vegas style
stage shows are exclusively developed and packaged
for international markets only. SPR & Promotions
is emerging as one of the most innovative leaders
in the sports and entertainment booking industry.
The company connects talent to the world. SPR &
Promotions is committed to making the international
booking and planning experience as easy as one, two,
three.
The company was created by Dean Coleman,
Sophia Song, Doctor Perry & Dianna Paschall in 2014.
SPR & Promotions’ home base is in Las Vegas, Nevada.

Michael Katisidis ESPN Friday Night Fights at the Hard Rock Hotel
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Each of SPR & Promotions’ partners are committed to
building something unique. SPR and Promotions: a one
stop shop that will cater to international companies or
corporations looking to book top talent and create high
profile events around the world.
SPR & Promotions’ number one goal is to seek out and
develop alternative venues internationally, and also
bring sports, music, and entertainment to previously
untouched places around the world. SPR & Promotions
has established a strong, working relationship
with every major talent agency and management
company in the United States. The company also
has the most experienced and knowledgeable staff
handling every detail of the clients’ events. SPR &
Promotions ensures the common goal; create new
international opportunities to bring exciting talents
and performances to venues around the world.

The Jacksons on stage

SPR & Promotions’ staff also has vast experience with
visas and immigration requirements, IRS tax compliance,
show accounting and show settlements, along with a
full-service marketing division. SPR & Promotions now
has offices in Las Vegas, Los Angeles, Germany, and
will soon have an office in Kobe, Japan, with satellite
offices in China and Switzerland, continuing to solidify
their status as the premier independent booking agency.

WWW.SPRPROMOTIONS.COM
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EXCLUSIVE INTERVIEW
WITH DEAN COLEMAN
THE PRESIDENT OF SPR & PROMOTIONS
BY JAIME ESTRADA

LVH: Who are you?
Dean: I’m Dean Coleman, President and CEO of SPR
& Promotions.
LVH: Where are you from?
Dean: I am from Los Angeles, California and born and
raised in Pasadena, California.
LVH: Where did you go to school?
Dean: I went to Franklin High School then majored in
communication at USC.
LVH: How long have you been in Las Vegas?
Dean: I arrived in Las Vegas in 2001.
LVH: How did you get started in the sports and
entertainment business? What was the first job you had
in the beginning of your career?
Dean: The first job I had in the entertainment business
was kissing a girl in a window for six straight days to set
the record in the Guinness Book of World Records for
the longest kiss in history. That was in 1983 in Sherman
Oaks, California; that was the launch of my acting
career. I was given my first role on General Hospital, a
daytime soap opera shot in Hollywood, California. I did
my first movie with Martin Sheen and Whoopi Goldberg
(Beverly Hills Brats.) Through that experience I learned
the art of communication; that ultimately launched
my new career in public relations. I started in public
relations representing and working with products,
celebrities, and things you can’t even possibly imagine
that exist in the business world today. What I learned
about the business in those early years was that if you
could produce these events and create great show
content, you could create and control the flow of the
event. Each event would provide me with opportunities
to talk to the talent directly. The general idea was that
by producing these high profile events and hiring top
name talent, this would provide me direct access to
the talent. With that access, I could hopefully get the
talent interested in working with our brand indirectly
with future projects at a reduced rate while providing
me an opportunity to place my product, also known as
clients, in the background being directly and indirectly
associated with the talent. The corporate sponsors, or
clients, that paid to produce the event and retained my
company to place their product with top name talent
for brand awareness; now that the company or brand
has direct access to their targeted market through
that talent’s fan base. The celebrities or talent will be
showcased in the event’s red carpet or press events;
the company or brand are now directly involved and
indirectly involved with their product placement, with
that brand being name association, brand association,
or image association.
LVH: What was the first company you worked for upon
arriving in Las Vegas?
Dean: The first company I worked for in Las Vegas was
CMX Sports and Entertainment. CMX was primarily a
company that came into the business putting together

sports and entertainment events, but even though they
seemed to be quite successful from the beginning, that
was really not the case. CMX had a lot of money behind
them; they didn’t understand and didn’t have a clue
how to produce an event to be lucrative or profitable.
I think their ideas were misled, as far as where they
wanted them to be. The owners of CMX, I think were
looking for respect of some kind. I believe they thought
that by doing all of these great, expensive events
people would gravitate towards them knowing they had
money and power, but all they had was bullshit and a
misguided idea of themselves. At the end of the day we
would produce incredible events, but not one of these
events or productions would generate a profit simply
because, one of the owners was pocketing and stealing
all the money without the other owner being aware of
his double dipping and double dealings. It is a really
sad story of bad business and misguided trust. CMX
had the rare opportunity to become one of the premier
companies in Las Vegas in early 2002 and 2003 but
they couldn’t get out of their own way and one person’s
greed killed the company.

LVH: What about your new company right now?
Dean: I am extremely excited about this new company
and my new partners. The name of the company is SPR
& Promotions. What makes this company so exciting is
that we are all about the vision of tomorrow, regarding
sports and entertainment. We are confident that SPR
will soon become the first one stop shop for all sports
and entertainment needs around the world. We are the
first Integrating Marketing Platform (IMP) developing
company. Basically, the whole concept behind IMP is
to incorporate advertising and marketing productions
that work together to take advantage of cross
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marketing opportunities and to create new branding
platforms for athletes, celebrities, and recording artists;
more importantly, to develop new relationships with
sponsorship corporations locally and nationally, as well
as internationally.
We have found that you have a greater success rate
with your clients or sponsors if you are able to market
and develop their product within each production.
There are a lot of ideas that go into every production.
There’s a lot of things you can develop that work in
conjunction with the production if you know how to
systematically dissect each layer of the production. You
have the press announcement, product placement,
event buildup, and the follow up, but more importantly
by producing a high profile event, you have access
to celebrities or personalities that are working for the
brand. In this case, local, national, and international
media is aware of our events and our company having
access to top name talent. If we have hired the talent,
that means we have access to the talent as producers.
We can now use the talent to isolate markets for our
sponsor, brand, or product placement to develop the
commercial platform for our client’s product and brand.
Now, with the talent already paid, I start to develop my
show format with our sponsors and brands in mind.
At the start of each SPR & Promotions’ events,
we are already looking down the line to create new
opportunities for integrating marketing platforms as it
relates to our future clients, events, and brand. SPR &
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Promotions is about planting the marketing seed and
watching it grow into a great, successful development
tree with many opportunity branches.
In today’s PR world, they call this style guerilla
marketing. I never liked that term. I never used that
term. It’s a standard industry word, but I don’t call it
guerilla marketing; I call it ambushing marketing,
simply because you don’t want your competition to see
you coming. Everyone can see a gorilla coming at them.
Ambushing marketing is simply put, “How did you get
here? But now that you’re here, let’s see what we can
do.” This approach will always take your competitor by
surprise and most likely get your product exposure. We
have developed our ambush tactic or approach in a
very systematic way. The initial goal is to showcase a
commercial product, or client, and get them national
exposure in a non-commercial, non-blatant format. We
have developed this general concept and added a Las
Vegas and Hollywood twist to combine and create a
new platform and now we are about to take it to the
world’s door steps.
LVH: You are now working with Simon and LVH
Magazine. What is the association?
Dean: Simon’s magazine, LVH Magazine, has always
had an incredible platform. LVH has had more success
internationally than nationally. Until now! What we are
is a funding production and development company
partnering with LVH magazine to take LVH Magazine

and turn it into a magazine for the world that is
interested in booking and producing great events. LVH
Magazine will be the first magazine to answer all the
questions that you wanted to know but didn’t know
who to ask, regarding sports and entertainment and
how to get quick information regarding these topics.
Examples: “How do I book high profile celebrities,
athletes, or recording artists and bring them overseas?”
“How do I bring a major concert to my country?” “How
do I bring a championship boxing or MMA fight to my
town?” “How do I develop a Las Vegas or Hollywood
style show to my country?”
These are just a couple questions people and companies
from around the world ask everyday with no answers or
nowhere to turn to. It’s always the same story. Let’s
say you have a client that wants your company to book
Madonna for a concert in Dubai or Japan. What’s the
first thing you need to do? You would most likely try to
call her manager or agent or some guy who said he
knew a guy that knew her friend’s sister or cousin that
did her hair five years ago. WOW.
Really, this is what happens, and let’s say by some
chance you were able to get the agent, manager, or
agencies number that represent her. First thing they
are going to ask you is, “Have you ever worked with
us before?” If not they are about to ask you 50,000
questions about your interest and why you want to
book her in your country.
Well SPR and LVH Magazine is about to change all
that. SPR and LVH Magazine will provide information
to direct sources that handle or represent celebrities,
athletes, recording artists, and Las Vegas and
Hollywood style stage shows for exclusive international
booking. We will also provide production and marketing
platforms to ensure that your show or production has
the greatest chance of success in your country.
The world has always been fixated on Hollywood and
Las Vegas. SPR and LVH Magazine will bring Las Vegas
and Hollywood to the doorstep of the world, making,
booking, producing, and promoting these high profile
events as easy as one, two, three.
LVH: So you both are going to do events?
Dean: Yes, exclusively for international companies.

LVH: Like musical events or boxing?
Dean: Every event that has to do with entertainment or
sports. So for example, let’s say you’re well connected
to the Latin community and they want to produce a
Luis Miguel concert. Let’s say, our team has direct
access to Luis Miguel and you got the money to back
the show and get it produced, you just can’t get direct
access to him without going through different people.
What SPR & Promotions is doing, in conjunction with
LVH magazine is, we are now becoming the industry
template for the world’s one stop shop needs regarding
booking celebrities, athletes, or recording artists for
appearances, productions, boxing and MMA fights,
sporting events, or whatever a company’s needs are, as
it relates to talent internationally, SPR will put it together
for you. We will package and take care of all the details
that come with planning and designing a high profile
entertainment or sports booking internationally.
LVH: Who are you working with in Hollywood and Las
Vegas?
Dean: To build this concept and make it successful
internationally, we needed help from some of our
friends and good business relationships we have
developed over the years. We will be working with The
William Morris Agency, Creative Artist Agency (CAA),
ICM, The Hollywood Chamber of Commerce and
Hollywood Walk of Fame, The Las Vegas Convention
Center, Universal Studios, Paramount Studios, and
20TH Century Studios to name a few. We also have
relationships with three of the top PR firms in Beverly
Hills, California.
LVH: How many events are LVH and SPR having in
2016?
Dean: We have six booked events and we plan on
booking at least twenty events in 2016 to start.
LVH: We look forward to your continual success.
Dean: We look forward to bringing sports and
entertainment to the door steps of the world, as SPR
and LVH always say,

„If You Can Dream it, We Can Bring It!”
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EXCLUSIVE
INTERVIEW

DR. PERRY PASCHALL

BY SOPHIA SONG

LVH: Who is Dr. Perry?
Dr. Perry: I’m Perry Paschall. I’m a retired doctor. I
spent my last eleven years working with the military
in northern California. I am a military veteran for my
service years ago. I’ve practiced for thirty years. I did
numerous things venture wise. I was appointed as a
qualified medical examiner in the state of California. I
taught medical residents while I worked in a teaching
hospital. Prior to that, I had experience working with
a little group called the NSA and I did that for a few
years. I progressed over to where I got involved with
being an importer for fashion accessories and jewelry
for my wife’s import business. This evolved around into
setting up and organizing and getting ready for a travel
20

company to take Americans over to the Middle East
and letting them have a good time and experience
what’s over there and also bring people from the
Middle East back into the states; primarily Las Vegas,
because everyone over there wants to just travel and
come to Las Vegas to see sights that are in Las Vegas,
because it’s the number one sight the world wants to
visit. Just like Americans not knowing how to get to the
Middle East, where to stay, what to see, what tours are
available and to learn about the culture, the people
from the Middle East, India, China, Africa and those
from Europe that come through Dubai, Abu Dhabi,
Doha, (Qatar), to get to the United States, especially
Las Vegas, Nevada. They also have a need for what
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airlines fly direct, what hotels are recommended, what
tours to take, shows to see, how to travel around town
and learn about our culture.
LVH: Where in the Middle East do you do the most
business?
Dr. Perry: Primarily for Dubai, Abu Dhabi, and the UAE.
I bring the visitors through Dubai and other cities back
into Las Vegas, because, gradually, they’re all going
to be flying direct here. I think the first one coming
up is Etihad Airlines, which flies out of Abu Dhabi. I
have been informed that they, Etihad Airlines, will
be coming in first. I have been involved with aircraft
finance and leasing for years and keep as up to date
on our airport and airlines from around the world and
attend an occasional meeting with airline officials. I’ve
became involved with Dean Coleman through a show,
while I was producing a TV show… cooking show and
met Dean through that. I was talking about doing other
projects and things that I like to do with my travels over
to the Middle East and that I know there’s a very short
fall on entertainment. Dubai is one the fastest growing
large 3cities in the world and is breaking ground
constantly for the construction that’s going on there,
for the people there, and the people moving there and
the tourists. There is just a total lack of entertainment
there. They bring in shows and they bring in stars once
in a while, but with all the hotel-building, and all the
five star hotels, and all the available real estate there,
there’s just nothing going on. They all want Las Vegas
style shows, they want concerts, they want DJs, they
want live music, they want everything; from boxing, to
race cars, just the whole thing. If they don’t have the
stadium big enough for it, they just build one.
LVH: Do they have the funding behind them?
Dr. Perry: They have all the funding behind them,
they built what’s necessary; they built cricket stadiums,
they built soccer stadiums, they built a 50,000 seat
stadium, they’ve got 10,000 seat indoor arenas. They
are putting all the infrastructure into it, they’re taking
Dubai Creek and making it go from the origin site near
the shipping terminals coming in from the ocean and
going back out into the ocean, while it runs through
the city, that gives them more waterfront property in
the process. They’re also building the world’s largest
Ferris wheel and they’re putting hotels and other types
of entertainment facilities, and building more than one
hundred and more hotels near this site and most will
be five star hotels all with the ability to have shows,
concerts, and other forms of entertainment.
LVH: So, it’s a huge investment?
Dr. Perry: It’s a huge investment that they placed into
it. All of the major corporations are going into it…
and again when they want entertainment to come in,
they hold private parties and they bring it in from the
states. They just don’t have anybody coordinating it all.
They don’t have somebody that knows how to get the
people there, do the productions, take a venue and it’s
an empty show, and then, turning it into something
fantastic. Whether you’re having a big concert or

you’re having a smaller concert, whether you’re having
a boxing match where it’s 2,500 seats to 10,000 seats
or any concert with 50,000 seats or more.
LVH: So, your partnership with Dean started with this
type of concept?
Dr. Perry: Well, initially it started with the cooking
show and then, Dean was telling me what the progress
with going out and my experience going to the
Middle East and seeing their lack of and total need
of, entertainment. They design and build things so
they can hold Las Vegas style shows, but they don’t
have anybody bringing them in. The people from the
states don’t necessarily go over there to find out what
is available. You have to have someone that has the
qualifications to come in like Dean’s expertise with
promotion and production to bring in everything you
need from the lights to the sound, stage, seating,
everything, and having the crews to do that, you just
bring in the entertainers. Dean’s got connections on
doing a lot of that. My expertise falls into I know Dubai
and I know how to get around the places and points
of interest that we want to go to, and there are some
that are, you know, exceptional in doing it and there
are some that are kind of out of the way. The traffic
situation there has changed over the years; they started
running eight lanes each directions so it’s sixteen lanes
wide getting off the freeway going through places is
quite different than what we are accustomed with.
During rush hour, it’s totally impacted, you have to find
your way around; it’s not very easy. You don’t want to
have a venue that’s going to put you or people coming
to an event in the middle of a traffic jam, so the people
can’t get there.
LVH: Is the corporation you run with Dean Coleman,
SPR & Promotions, going to start with Dubai and then
move to different areas?
Dr. Perry: No, no. We’re starting in other areas, Dubai
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is just our target point for where we would like to get
into and launch. You go to certain cities in, say, the
United States or Japan or China, Korea, Europe, and
they give you a city to go into and you go in so you’ve
got, primarily, one big venue, one area and you go and
you produce it. You walk into Dubai, and there are
hundreds of areas and nobody there.
LVH: So, you have a niche for the market?
Dr. Perry: We have a niche for the market, they have
a desire for what we can deliver. So, in ours, it’s
producing it, it’s delivering everything that we say; that
they’ve got the funding behind all of it. They have the
desire. Dubai now has the busiest airport in the world,
and with that in mind, you think of all these tourists
coming in. So, they’re bringing millions of tourists a
month. Taking that in mind, you roll that over, every
month to bring in millions of new people, so you
break that down by the week, and it gets to be high,
so, suddenly you’re bringing in 750,000 to 1 million
every week. It’s a staggering number and they have no
shows, no entertainment. The way it’s lit up at night,
it looks like Manhattan coming out from the ocean
side. All of that there, and there’s no entertainment.
The entertainment that is available over there isn’t even
qualified as entertainment in Las Vegas.
LVH: Are you excited to go to Dubai again in December
to attend The Dubai International Film Festival?
Dr. Perry: I love going to Dubai, but to attend the
film festival is even better and I love getting out and
meeting people and I love going around and checking
all these things out. I have a little bit of a background
in architecture and engineering and I love seeing all
the buildings, so iconic and new; they’re just out of this
world. The construction’s all new, new designs and it’s
something that makes buildings in the United States
look old and our buildings are square and ugly. Buildings
over there might be round, they might be leaning one
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way, and they might spiral, and move. They are the
tallest in the world. The only 7 star hotel in the world.
They have a high rise that rotates. You have to see it to
believe and enjoy the sights.
LVH: You have now partnered with SPR & Promotions
and with LVH Magazine to expand on your visions. Can
you tell us about what you’re envisioning?
Dr. Perry: Well, I love the magazine, just by itself, and
then you place us in with it, with some of the things
that we do and are going to be doing, the availability
of promoting around the world is immense. Taking
the exact project and doing one city and taking it to
another city and another city, through the magazine,
just opens the doors up for doing the identical same
things in every city. Every city has a desire to have this
type of entertainment and they have nobody bringing
it to them. So, they want this entertainment, there’s a
large demand for the entertainment; anywhere I go in
the world, if you ask someone, “Where are you from?”
Well they might say, “I’m from Cleveland,” Somebody
might say, “Well I’m from Miami.” Somebody might say,
“I’m from New York.” And people look at you and say,
“That’s very nice.” Then you come up and say, “I’m
from Las Vegas.” And they just glow and their eyes light
up and they get excited and start asking you questions.
By taking that same scenario placing this in with SPR
& Promotions and then add the magazine to it, it puts
the word out at every place in the world, suddenly their
desire of what they want to be met with our availability
and variability and we can bring in whatever they need
and that’s a concept and plan and our ability, that
hasn’t been done before.
LVH: Dr. Perry, what do you envision in the future?
Dr. Perry: Well, I envision this going around the
world. Dubai, like I said, is the fastest growing city,
the fastest growing area, and the safest area in the
world. Everybody’s looking at the terror and everybody
else around that, but every other place I’ve ever been
to, is not as safe as Dubai is. It’s just wonderful and

the people and everything are wonderful there. It’s
just grown from nothing and exploded and come
out in just a short period of time. They want western
entertainment, they want Las Vegas entertainment. So,
they’re big in any kind of entertainment. They’re into all
sports; very heavy into sports.
LVH: What’s your finishing statement to the readers?
Dr. Perry: Well, through the reading, you find out who
we are, what we’re doing. Through promotions, it’ll let
them know that we’re available all over the world. What
we actually will be doing is saying it and showing it in
the magazine, so when they pick it up and they look
at it, they say, “Ok. They’re going to be here at this
time.” The next magazine they pick it up and they’re
going to be like, “Oh, for this one, they’re going to be
here.” Because we can bring it up to date every time
and have it circulated by the promotion company that
puts out the magazine, and we are bringing something
that wasn’t there. We’re bringing it to each country.
For the advertisers coming in the magazine, it shows
them what they have available for them, what they can
receive and give and it will be a win-win situation for
everybody. Especially for the advertisers, because the
advertisers now have something they can promote for
themselves and when they receive the magazine, they
will say, “We want to have an event.” So now they’re
advertising their event and we’re producing the event
for them and everybody’s happy with the results. We
bring in customers, we bring in clients; whatever type
of event they want to have. It’s almost to the extent of
what is available to present to them according to their
desire and what they want that we can bring them. It’s a
win-win situation. It’s like walking into a new civilization
and suddenly, they want everything and they have the
means to have everything, they just don’t know whom
to contact and we will have all the contacts that they will
need and give it to them. That’s what we do; whatever
they want, we deliver. There’s a reason our slogan is:
“IF YOU CAN DREAM IT, WE CAN BRING IT!”

MICHAEL JACKSON
T H E

T R U E

S T O R Y

The very close friend and adviser of Michael Jackson offers a
Frightening inside look into the workings of the Music
and Entertainment industry.
With a plethora of yet unpublished documents,
Original photographs, unrealized song materials
and private conversations.

WWW.DIETERWIESNER.COM

VERONICA LOPEZ
BY LVH STAFF

Veronica Lopez, also known
as La Consentida due to her
diminutive stature, charismatic
personality, and colossal voice,
has earned her performances
around the world at cultural
events, fairs, festivals, rallies,
corporate functions, and private
parties. Her original music has
been distributed internationally,
included on compilation CDs,
and featured in soundtracks for
movies. As a singer, Veronica‘s
extensive range, style, and passion
for her craft has been compared
to that of popular vocalist, Edie
Gorme and the Tejano sensation,
Selena. More recently, Veronica
has received high acclaim for
her original ballad, „America‘s
Glory, the Anthem,“ now heard
on radio stations across the
country. She has been a regular
singer of the National Anthem
at political events and sporting
events, as well as for government
functions in California, Nevada,
and Washington D.C.
She is a singer, songwriter, actress, and now, host of her own music show, “Tu Musica Mi Casa,” a bilingual show
as seen on Estrella TV in Las Vegas, Nevada. The title of the show in English means, „Your music, my house.“
Her show is a way for budding independent artists to get the attention they need to break into the music industry.
Veronica knows how important it is to new artists and feels it is essential for her to give back to the business she
loves so much. The show not only gives new artists the opportunity to be seen, it also helps advertisers reach the
very lucrative and growing Latino market. The show is geared towards second generation Latinos who speak both
English and Spanish, a lot like herself. Tu Musica Mi Casa airs Sundays at 8:30 a.m. on Estrella TV, a multicast
channel of KVMY-TV. Serving the 22nd largest U.S. Hispanic television market of Las Vegas, Nevada, KVMY
reaches approximately one percent of the U.S. Hispanic population.
Veronica has been receiving continued attention for a special song she wrote for her father entitled, „America‘s
Glory,“ in 2001; the song talks about being a daughter of an immigrant. After many years of performing this
special anthem around the country, the production of the official music video is in full swing at Rigel Studios, a
full production house located in the heart of Las Vegas. Rigel Studios is an award winning production team that
produced a number of commercials, television shows, music videos, and web content. Her music video will truly
be something to remember.
For more information visit:
Veronica’s Gmail: VeronicaLopezmusic@gmail.com			
The TV Show’s Facebook: Tu Musica Mi Casa
Veronica’s Facebook: Veronica La Consentida				
Veronica’sYouTubeChannel:Vpez123
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Dubai International
Film Festival & Market
BY YASMINE HALL

The concept of the Dubai International Film Festival
(DIFF) and market is held under the patronage of His
Highness Sheikh Mohammed bin Rashid Al Maktoum UAE Vice President and Ruler of Dubai and Film Festival
Chairman, Abdulhamid Juma. Since its inception in
2004, the film festival has served as an instrument
of global understanding and has created a cultural
bridge between the East and the West, between Arab
and non-Arab worlds. This year’s festivities take place
at the most breath-taking exclusive resort, Madinat
Jumeirah from December 9th-16th, 2015.

As part of its ongoing commitment to stimulate regional
film production and trade, the Dubai International Film
Festival established the Dubai Film Market (DFM) in
2007. The market is the business hub of the festival
and is dedicated to the development, production and
distribution of Arab film. It is the heart of the festival’s
initiatives and is where film industry professionals
converge to collaborate and expand on the growth of

Over the past 11 years, the film festival has developed
an immensely attractive cinema culture within the
region and has become the leading film festival in the
UAE. It has served as an international platform for
Arab filmmakers and talent from every level to showcase
the best of what both new and established filmmakers
in the Arab world are creating. The festival provides
an invaluable cultural benefit to the people of Dubai
and the UAE as a whole. The Dubai International
Film Festival is THE premier showcase event for Arab
cinema and each year, DIFF presents exciting new films
from not only Dubai and the UAE, world but beyond its
borders as well. DIFF is an annual not-for-profit event
and since its inauguration in 2004, the festival has
received generous contributions and valuable support
from its principal sponsors Emirates, Dubai Duty Free
and Madinat Jumeirah.
The Dubai International Film Festival’s prestigious Muhr
Awards competition was launched in 2006 and over the
years has honored more than 250 Emirati, Arab, Asian
and African film makers and talent. It has raised the level
of Arab filmmaking quality and excellence across the
board. The competition recognizes outstanding films
and talent from around the region and awards more
than 500K of prize money to the recipients. The Muhr
competition has increased not only the level of quality
of cinematic production in the Middle East, but has
influenced a significant increase in movie submissions
from first-time filmmakers. Some categories include:
Muhr Arab Feature, Muhr Arab Documentary, Muhr
Arab Short, Muhr Emirati, Muhr AsiaAfrica Feature,
Muhr AsiaAfrica Documentary, Muhr Asia Africa Short.

film production in the region. It is the destination for
sales and acquisitions of Arab films and content and
creates a natural forum for allowing industry leaders
to attend workshops, networking sessions, industry
panels and screenings to create opportunities to not
only combine their creative energies, but raise financial
support for production too. The market hosts the
Cinetech, a digital screening library which houses over
300 films available for acquisition and viewing and
offers industry professionals a full 9 months to promote
their films through this venue.
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DIFF VENUES

MADINAT JUMEIRAH RESORT

The Madinat Jumeirah Resort is the proud host of the
12th Annual Dubai International Film Festival and
Market and is by far the top choice for decadence
while staying in Dubai. This year marks its 12th
Anniversary and as promised, lavish new venues and
new experiences for your soul have carefully been built
and enhanced to raise the bar on guest expectations
at this most unique and authentic Arabian resort .
Margaret Paul, Resort General Manager, said: “We are
proud that Madinat Jumeirah has mirrored the success
story of Dubai to create a multi-award winning resort
attracting guests from all over the world. Our tenth
anniversary celebrates the history and culture of Arabia
while demonstrating exciting new beginnings.”
Guests of the film festival will experience and absorb
the royal treatment as they walk the red carpet entering
The Madinat Arena at Jumeirah to experience and
enjoy DIFF’s line-up of VIP Gala Screenings each night.
A state-of-the-art screening venue located within the
lush surroundings of the Madinat Jumeirah Conference
Centre, guests will experience the luxury of watching
a DIFF film in true elegance and style. The Madinat
Theatre can also be found in the Souk Madinat
Jumeirah where visitors are led through beautiful
bazaar-like surroundings which open into shops and
galleries for your entertainment.
Fans may also enjoy the best cinematic offerings from
around the world at VOX Cinemas, at the Mall of the
Emirates. VOX offers the latest in technology with a
14-cinema complex for your comfort and enjoyment.
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DIFF’s box office is located within the Mall of the
Emirates, so purchasing tickets to see a film is made
easy and convenient. Free parking is offered to those
who have purchased tickets at the Box Office.

Set along the coastline of the Dubai Marina is Jumeirah
Beach Hotel, with its unique wave-like design; it is really
the quintessential vision of Dubai. With over 300,000
square feet of beachfront offering shops, restaurants
and nightlife along the backdrop of the sea, it’s no
wonder that Jumeirah Beach is DIFF’s choice for yet
another film festival experience for its guests like none
other. Directly adjacent to Jumeirah Beach, lies the
region’s largest open air beach cinema screen. Here,
family, friends and community come together and are
welcomed by the open air and cool breezes, set amongst
one of the most beautiful coastlines in the world.
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INDEPENDENT
FILM AND FINANCING

Business, Tourism, and Entertainment
Intertwined in Dubai, Abu Dhabi, and the Emirates
BY DON BARTON

OVERVIEW

Content Development

The motion picture industry has proved itself, over the
years to be a reliable, resilient industry with a consistent
track record of growth even during periods of broad
economic difficulty. Creative success is achieved
through selecting the proper product (the script,)
elements (the cast and crew,) and mixing it through
the production process. Monetary success is achieved
through potential multiple streams of revenues, such
as theatrical, digital downloads, pay-per-view, DVD,
cable, and broadcast television. For the right product,
additional revenue can also be achieved through other
sources, including merchandising and a soundtrack.
Many local productions are successful in their market
but do not „play“ well outside the local market.
More and more productions are combining and
weaving „Hollywood“ expertise with substantial, local
contributions and expertise in order to help bring
a story alive in a motion picture which may give it a

chance to be seen by
international audiences.
If seen by international
audiences, the picture’s
investors should have
a better opportunity to
make a return on their
investment and they have
the film benefit the local
area through increased
tourism.

Donald A. Barton

Local Effect on Economy
Motion picture production creates jobs by using local
actors and crew, adding cash flow, employment,
training, and economic effect, and, through the
continuing economic effect, maintaining productive
jobs, thus having a substantial positive influence on the
local economy. If seen outside the local area, many
pictures serve to accelerate and increase tourism to the
areas shown in the films.

The direct and indirect economic impact of a film
project has been proven to be many times, the
budgeted amount, some of which economic effect
will continue year after year through tourism and
job creation. All economists agree that there is
a recognizable immediate and short-term flowthrough multiplier effect on the local economy from
expenditures. Specifically for film production, recent
studies recognize that for every $1 spent on a film
production, conservative estimate is that a minimum of
three times (and even up to ten times) that amount is
indirectly spent on goods, services, and employment in
the economy resulting in increases in hotel occupancy,
restaurant usage, and even cleaners. The basic
fact is that the film production and its employees
spend their money on local goods and services.
Pictures as a Local Marketing Tool and to Increase Tourism
Many studies establish that films prove to be a powerful
marketing tool for destinations in the tourism industry;
documenting the benefits of film for advertising and
tourism increases based on location and products on a
short and a long term basis.
The long-term impact of movies is first of all caused
by the fact that spectators of movies are much longer
exposed to images than it is the case in other advertising.
Moreover, motion pictures can be recurrent events as
the spectator has always the possibility to view the same
film and images through several viewing mediums,
whether theatrical, DVD, TV, or the internet.
Consequently, the memorization of images in films are
much more likely than in traditional advertising, such
as a region advertising itself through travel magazines.
Also, images in films persist for decades, providing
publicity and creating identities for a long period of time.
The exposure a film gives a region is an advertisement
viewed by potentially millions of people, an audience
that could not be reached through specifically targeted
tourism promotions.
Another study shows that motion pictures have a
dramatic impact on the choice of a tourist destination.
According to the study, there can be an immense
increase, up to 93%, within one year after a film’s release
in the number of visitors to locations which were used for
film shootings. Another following study illustrated that
films can increase tourism years after the first screening.
Independent Film
The independent film sector includes producers and
distributors who operate independently of the „studio
system,“ arranging financing without the involvement of
the major studios. Every year, thousands of independent
films are completed and enter the distribution
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marketplace. While major studios occupy themselves
with hugely budgeted, over $100 million, features,
the major portion of film production and distribution
is performed by independents at budgets from a few
hundred thousand to mid-eight figures. With so many
films, independent production has long been the
underlying strength of the film industry. For all of these
reasons, a region needs to attract independent films.
Creatively, a number of „independent“ productions
have won numerous awards and been financially
successful, causing joy in the global independent world
encouraging many to think that not only can art be
served, but so can investors.
Financing the independent film
Although independents struggle for a myriad of
reasons, all independent producers seem to have one
thing in common: lack of regular access to consistent
financial backing. Independents would prefer to have
their films fully financed by equity in advance.
Primarily, though, independent producers cobble together
financing, typically on a film-by-film basis, from a variety
of sources. This usually takes the form of some amount
of equity, governmental incentives or subsidies, where
available, plus a loan based on sales of the film prior to
production. Some of these structures are international
in scope and even take months to put together.
Loan financings vary from private lenders, bank
financing to „gap“ or „super-gap“ financings. The
latter items are to make up the „gap“ between the
film’s budget and its equity or its equity and other
financings, and naturally (due to risk ratio) higher cost
(or, on the flip side, higher return to the financier),
where the other financing has come up short in order to
complete the entire financing. There are opportunities
for long (typically, equity, sharing in the upside or profits
of a picture) and short term financing (which normally
does not share in the profits of a picture). Financing
repayment depends on the production company‘s
ability to complete the film within a fixed budget and to
generate enough revenue to service the debt.
Business, tourism, and entertainment are thusly
intertwined. There are many opportunities in film
production for proper business to benefit both the
investors and the local economy, and to provide an
entertaining product.
Donald A. Barton is an attorney and producer located
in Century City, California, USA. He has produced, and
participated in the financing, production, and distribution, of
numerous motion pictures around the world, including United
States, United Kingdom, Europe, South Africa, India, Italy, and
Canada. He has produced, and helped producers develop
productions through the script, financing, production, and
post-production stages, into the marketing and distribution
of a motion picture. He has been a panelist speaking about
film production, financing, partnerships, and co-productions.
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THE NORTH AMERICAN
ANDY TRANSPLANT FOUNDATION
BY SUSAN THOMPSON

(Andy’s Global Charity (AGC)) a non-profit 501(c)3
public charity in its 12th year is delighted to be
participating at the Dubai Film Festival with LVH
Media and Yone Arts International Foundation.
AGC’s partial sponsor, Paula Tin Nyo, Founder &
Executive Director, of www.yonearts.org is proud to be
participating with AGC and LVH Media with affiliates.
The Dubai Film Festival is now considered the leading
industry platform in the entertainment industry and
the gateway to the one of the fastest growing film and
TV markets in the world. Philanthropy continues to
grow with an extended list of entertainment icons and
celebrities attending.
Established in 2004, by Lady Susan Thompson, The Andy Transplant Foundation’s, (AGC) objective is to save
lives, educate others and to make a difference through charitable fundraising supporting transplant patients,
families, future initiatives and research development. Through a media network, they bring informative data
to educate the public on identifying critical gaps on our planet and show how they can increase a vital role in
supporting our organ transplant donation programs, humanitarian efforts, innovative research and development
& technology. The foundation is headquartered in Wilmington, North Carolina, USA with operations throughout
the world.
Andy’s Global Charity was spotlighted in Feb. 2015 at the Oscar
Couture Suite with Roger Neal Style Hollywood in Beverly Hills,
Ca. The non-profit organization received a letter of recognition
shortly after from the honorable Mayor Saffo in Wilmington, NC
USA in May 2015. Fundraising activities are primarily focused on
events and other initiatives that drive awareness funding, while
positively impacting the lives of transplant patients and their
families.
With AGC’s new web site launched in May 2015, new members
have been added to the board to increase awareness around
the world with their new TV commercial (PSA) created by Lady
Susan Thompson & affiliates. Lady Susan is also the producer and creator of The Susan Thompson Show, www.
thesusanthompsonshow.com and created a segment in the TV Show to assist AGC and other charities. She
is the author of,” A Mission From Up Above” that reveals the dramatic crisis involved with her brother based
on a true story with scenes that detail the personal battles of being caught in politics of the health system.
Alexandria Altman, Director on the (AGC) board spoke about the charity in an article with Leonardo DiCaprio,
hushhushbiz.com/leonardo-dicaprio-and-veronica-grey-receive-special-humanitarian-award
The web site is also spotlighting other non-profit charities.
As the Andy community (AGC) grows, we recommend following the cause to brand your company to the segment
attached to www.thesusanthompsonshow.com to stay current on the content in social media channels that
could be cross promoted on your own social assets, and also monitor the Andy (AGC) response to that content
from followers to shape future communications about joint initiatives. AGC (AGC) may also help brands identify
cause advocates/influencers that could be engaged to amplify PR and social media efforts. With a promise to
our children, the Foundation provides Ambassadors with mentorship programs to impact on the lives of others
to make a positive and noble change in our world. For more information about the Andy Transplant Foundation
and to find out how you can help go to www.andytransplantfoundation.org.
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YONE ARTS
INTERNATIONAL
FOUNDATION (YAIF)
BY SUSAN THOMPSON

Yone Arts International Foundation will be participating
in the 12th annual Dubai International Film Festival, 9
– 16 December 2015, to present its successful launch
of Virtual World School Myanmar, YAIF’s initiative to
connect Myanmar’s underprivileged children to the
global knowledge base through technology. Based
on YAIF’s reputation in both international and local
spheres, the launch of the technology lab attracted
overwhelming support from such corporate sponsors as
Samsung, PTT Lubricants and Erlebnisreisen, as well as
generous contributions from private donors throughout
the global community.
The VWS Myanmar Early Start program launched
with 1 regional director, 4 classroom teachers and
20 underprivileged children in an orphanage on the
outskirts of Yangon. The project aims to raise a cadre
of leaders from different ethnic regions of Myanmar
and educate them in the ways of creative problem
solving and team building.
The children’s first community service projects will
center around the theme of “Deforestation,” based
on classroom discussions Ms. Tin Nyo held with the
children and teachers of the school, who had just
suffered the devastating consequences of some of the
worst flooding in Myanmar history.
“Connect the Children,” a six-minute video showcasing
the moments of expectation, bonding and triumphs of
the children and teachers in the VWS classroom during
its launch week, premiered at the local fundraiser and
media event on 17 October 2015 in Yangon, eliciting
several requests from sponsors and local organizations
to propagate its model throughout the country.
YAIF’s initiative Virtual World School (VWS) Myanmar
is an expression of its founder Paula Tin Nyo, a native
of Myanmar and a graduate of Yale University, who is
a third generation educator, artist and writer from the
premiere media family in post-colonial Burma. Ms. Tin
Nyo feels strongly that the hope of Myanmar rests in its
children and it is her wish to connect the opportunities
that she has enjoyed in the United States with the
children of her native land.
VWS Myanmar identifies technology as an essential
component of jumpstarting the education system,
especially virtual and distance learning. Its ultimate
goal is to fully supplement K-12 education in Myanmar
with virtual distance learning modules.

Virtual World School Myanmar is currently seeking
partner schools that will share learning tools, discussions
and skype sessions with their core students in order to
promote learning between countries.
Myanmar (formerly known as Burma), has just had its
first national election, and is increasingly the focal point
of international media and corporations because of
its tremendous potential as the beacon of democracy
in Asia, as well as one of its
hottest emerging financial
markets.
Sponsorship packages are
available for VWS, as well
as other initiatives of YAIF,
and provide an unparalleled
opportunity for corporate
social
responsibility
and
branding on an international
level with YAIF and its strategic
initiatives in the booming new
nation of Myanmar.
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LinkAWeb offers affordable & creative web design for clients. As a part of
our first class service we handle everything from obtaining the desired
domain name, to customizing websites down to every detail. We work
around our client’s needs, providing the best design solutions internationally.

For more information please contact us:
info@LinkAWeb.co.uk
www.LinkAWeb.co.uk
+44 7437300337

PAULETTE
SHIMABUKURO
AGAINST ALL ODDS
PHOTOGRAPHER LADI NOVOTNY

BY LVH STAFF

LVH: Tell me about yourself.

to another thing and the journey begins, it’s just… the
creativity.

Paulette: I’m a passionate person… who enjoys life to
its fullest.
LVH: You love traveling?
Paulette: Love traveling, love living in the moment and
making a difference.
LVH: Lots of new ventures?
Paulette: Yes, Many new ventures and I’m not going to
miss out on anything.
LVH: So do you like to stay involved with a project that
is challenging?
Paulette: Oh, very much! The more challenging it is,
the more passionate I become. I find the whole process
fascinating, from start to finish, I always start with the
end in mind. I know that if I’m not excited about the
end result, I choose not to get involved. Once I find a
project that I like, get excited about, and I can see the
end result, I don’t sleep… I get so excited about the
whole process.
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LVH: When did you realize what it was you chose to do
with your life?
Paulette: Truly… that’s a very interesting question
because I pretty much knew that… I was always going
to do whatever was exciting and fulfilling. As far back
as I can probably remember, I was eight
years old, watching my parents work very
hard, very driven and also I saw the
fact that there were always faced with
challenges… I liked the challenge.
If it wasn’t challenging to me, and it
would’ve gotten boring then I would
lose interest but I still would finish it;
but not with the kind of intensity and
drive as something that was
really exciting and new.
LVH: Where are you
born?
Paulette: New York.

LVH: So you wake up in the middle of the night and
say...

LVH: You’re born
in New York?

Paulette: -Laughs- What do you mean wake up in the
middle of the night?! I don’t sleep -Laughs- I don’t
sleep! My whole ceiling becomes this huge white board
of ideas with bright light bulbs and… one thing sparks

Paulette: I just lived
there for a little bit
and I was raised
in Maui, Hawaii.
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LVH: Okay. How about your father and mother?
Paulette: My father and mother are both from Maui,
Hawaii. They are my true inspiration and motivators
in life. They grew up as the transitional generation
between their imigrant parents and their children who
live in a different world and generation.
LVH: What’s your association with Japan?

can’t live on a rock; I can take a vacation on a rock, on
an island… but I can’t live there because I feel confined
and limited.
LVH: So how long have you been in Vegas?
Paulette: Fifteen years.
LVH: What is the thing that has driven you the most
with projects and life?

Paulette: My grandparents came from Japan.
LVH: What area are they from?
Paulette: My paternal grandfather is from Kumamoto,
grandmother is from Niigata and my maternal
grandparents are from Fukushima.
LVH: Okay. Do you speak Japanese?
Paulette: No, unfortunately. I’m third and fourth
generation, but I can understand the language more
than I can speak it.
LVH: How long did you live in New York?
Paulette: I lived in New York for a very short period of
time; about two years but I think in that two years it was
enough to influence me in a way that… I love the city. I
love going back to New York. Perhaps that’s why I was
able to uproot the islands and move to somewhere like
Las Vegas because I like the excitement and pace… I

Paulette: As far as projects it’s the people that I work
with; that’s what makes my projects exciting. There are
so many opportunities but it’s the special people and
the relationships I’ve made because I came to Vegas
not knowing anybody except for my sister. All of my
business developments developed from friendships
and people that I met. Each person brought various
experiences, resources, values and opportunities
because Vegas is a city that never sleeps, it’s booming,
and it’s constantly growing. There’s different kinds of
projects, people from all over the world here, thus my
love for people creates that ball of wax to grow into
their culture, their desires, and projects, and it creates
and leads to another dynamic project or opportunity;
it’s not just one particular thing.
LVH: What is the first project you took on yourself?
Paulette: Here in Las Vegas? Real estate development.
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LVH: So you are in the real estate business?
Paulette: Yes I am. I do both residential and commercial
real estate.
LVH: And financing?
Paulette: Yes and financing! Financing is a major part
of real estate but I found it very fascinating because
I came to Las Vegas when the market was booming
and I also experienced the fall of the entire market.
Las Vegas, as most people know, took a really big hit
because we were growing at such a rapid pace and

and lost a lot of money because the right mechanisms
weren’t in place. I know, I can speak for myself, when
you’re put through tough times, and there’s valuable
lessons during those tough times, when everybody’s
doing well, everyone is happy, nobody’s thinking about
saving money, or looking for something else to do; but
when things are get tough, most people look to justify
and lay blame as to why they are not doing well. I found
the challenging times were the most motivating and
exciting for me. I started looking for other resources
and started to get a little more creative and I learned
from my past experiences and to make sure that it
didn’t happen again. Well for me it was losing money
and it wasn’t because I made bad investments, it was
because the whole economy changed, and there was
nothing I could do about it but embrace the change
and get creative. Amazingly it spawned different ideas
about how to still invest but mitigate risks……Bingo!
That’s capital protection! I started to ask myself,
what resources are out there as far as being able to
put that into place because I’m still willing to risk in
investments; I live in Las Vegas and you could gamble
everyday if you wanted to for a living, so there are risks
in almost any decision one makes, but what are ways
that one could mitigate risks? That’s what spawned our
company called Trinity. Trinity Holding Group.
LVH: When did you start Trinity Holding Group?
Paulette: Trinity Holding Group is nearly two years old,
but prior to that there was a lot of methodical thought
behind all of it. Dennis Howard and I were doing very
similar and yet different things with it until we really
started to fine-tune what we were doing and it was
something that was needed for us personally, but also,
knew anyone who was investing capital and spending
hours of weighing the risks,we just needed to fine-tune
it to fit any financing situation that needed capital
protection. Through our own network of business
associates it just got around by word of mouth; we
didn’t advertise or anything like that, but because our
clientele base was basically investors who trusted us.
LVH: Was it mostly on a personal level?
Paulette: It was very personal.

to be able to work with investors, primarily, I got to
see it grow back again. Even if it was a very tough
time in Las Vegas, there was growth, then there was
the recession and then there was growth again, but
because I was dealing with investors when it was
growing, they’re the ones that were selling; when
the market was declining, they were the ones buying.
Now, it’s booming again, starting to climb, and they’re
all starting to sell, so I realized that, understanding
financing, and understanding the minds of investors
always fascinated me, so I too became very interested
in investing; from that it spun into where I made money
38

LVH: So you’re involved in real estate and financing.
How are you involved in the movie industry? Some will
find this intriguing.
Paulette: -Laughs- Well, being in real estate, I meet
a lot of different people and being involved with
investors, they are investing in many different projects.
The interesting part is, I was not one to pay attention
to movies or television growing up, I would rather read
a book than go to a movie… but what happened was
the fact that these investors were investing in film and
I would hear that it was always high risk and what you
learn from the media, it doesn’t seem like it’s a high
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risk because you just see all the good things going on,
but you never realize how much time, effort, talent,
that goes into one project in the film industry and
how many people are involved to make one movie
and the dollars behind it were mind-boggling to me.
Dealing with real estate and commercial real estate,
it’s something tangible, it’s something that you can see
and touch, and it’s something that’s very consistent;
if it’s commercial space or if it’s your home. If it’s a
movie, film, or television series you never know what
could happen with it. When investors would start
talking about how much they would invest in it and
the risk that was involved; I thought it was rather crazy,
but the ones that did hit home runs and invested in
very successful films, blockbusters, it was endless,
the income streams that were developed from one
movie was phenomenal. It never ends. I truly believed
in residual income and I thought it was reserved for
people who had special talent, but it was really about
understanding money, finance, and the flow of money.
You can’t just make money and keep it because … it
takes money to make money. Because of Trinity Holding
Group, LLC there is this valuable option for investors.
We have a solid platform for capital protection in place,
it’s very interesting because it changes your mindset on
the ability to now pick
and choose projects
that you would be
passionate
about;
rather than weighing
the risks that’s involved,
you can do it because
you love to participate
in that project, simply
because your are
assured your capital is
protected so you can
really enjoy the process
of the project.

I found his style and topics he wrote about were very
intriguing and well written. Also, when I started to look
at the numbers in his budget, that what he could create
with the budget, the end product was phenomenal.
Looking at that, thinking, if you got someone that
could produce a movie with a very tight budget and the
movie turns out really well, then there’s a lot of money
for the investor. Layering that with capital protection for
the investor, it’s a win-win situation all the way around.
The creative artists can be creative with the funding
that they need, and the investor is protected with peace
of mind that a better movie can be produced without
interfering with the creative process of the creative
artists involved. The movie that we’re actually funding
at this moment is called My BFF and they’re in the perproduction stage. They actually start filming tomorrow,
and that should be out very shortly. Lucky Girl is another
one that we were involved with and that will be rolling
out over the holidays, this Thanksgiving to New Year’s
on BET. After that, we got several films we are involved
in and funding, including bigger, Greg Carter movie
called Step Sister. 2016, there’s another really big
project coming up; we’re really excited about. Similar
to real estate, finding the right margins, the right people
to work with; a combination of passion, and desire to

LVH: What movie are
you working on now?
Paulette: Currently, we
are financing several
projects by a writer,
producer and director
that we work with,
Greg Carter. Greg is
very talented; he writes
and he produces,
as well as directs
phenomenal movies.
He’s done probably
about twenty films
and I’ve read several
of his scripts prior to
even meeting him and
because I love to read,
www .LVH magazine . com
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do a great project makes it far more exciting than just
making the money.
LVH: Do you do any charity events?
Paulette: I love charities, in fact, non-profit is one of
my favorite things to do because I, myself, have two
children that were born with medical challenges and I
just see the families and the children have to struggle
a whole lot more than a family with a normal child. I
am particularly fond of any kind of children project;
giving them the opportunity to seize the moment and
gain as much experience, opportunities and fun as they
can that they wouldn’t be able to with their disability
or unfortunate circumstances. It didn’t matter because
many resources could be brought to them through
these non-profits, through these charities and shape
and mold these children that are our future. If I can
provide more opportunities for these children and their
families, it creates a more desire and passion to do the
projects that I choose to do because that’s what really
drives me! Money will only take you so far; it’s what
you do with the money and I as I’ve learned through
my journeys through life and to this moment in my life,
I realized the world is such a small place. Technology
today allows it to become smaller, with airplanes and
you can be half-way around the world with-in a matter
of hours, that you can touch lives even if you don’t
speak the language, if you don’t know their culture,
but you still can make a change in their environment
by taking what we learn here, maybe just right where
your feet are standing, of all the construction we have,
and maybe going over to a third-world country and
building schools or building playgrounds; something
they don’t have or something they don’t even know
what it is or exists and, being able to help one another
around the world, whether it’s through music, film, and
through social media, is the way the world is growing,
and becoming smaller and smaller to make a larger
impact to make changes for the world to become a
better place.
LVH: How do you feel about attending the film festival
in Dubai? What’s your feeling about it?
Paulette: I’m very excited. This will be my first time
attending the film festival. I’ve been to Dubai before,
but I believe that Dubai has made a mark on this planet
as one of the most innovative cities. I know, from real
estate wise, what they’ve done. What they’ve done is
fascinating and is beyond belief. To know that they
have built all these islands and built it in large scales
from creative and visionary people with resources…
the architecture there is just incredible and to have a
film festival there that, anyone from any country can
see and be exposed to the talents of visionary people;
creating the films. It is incredible because there’s a
market as well and people will be there marketing and
shopping for great films. The whole experience is going
to be exciting!
40

LVH: And it’s a non-profit.
Paulette: Yes, that’s makes it more attractive that it’s a
non-profit as well.
LVH: And that’s one of the driven things you have.
Paulette: I’m excited and looking forward to the
opportunity to experience a good, solid week of just
taking in the next level of the film industry. I’m sure
there will be bigger challenges that will cause more
sleepless nights of excitement and creative vision for
many things and I totally believe in embracing the
moment because I’m very blessed to be given the

opportunity to go and experience something like The
Dubai International Film Festival.
LVH: And in the future you’d also like to attend The
Cannes Film Festival?
Paulette: Absolutely. The Cannes Film Festival is
the number one film festival, I believe, out there. To
work with people that are like-minded and making a
difference in the world through film is exciting!
LVH: Are you also like going to attend World Peace
Night at Villa Oxygene and be part of The Jackson
Family Foundation?
Paulette: Absolutely. I’ve heard nothing but wonderful
and exciting things about that event and supporting

www .LVH magazine . com

The Jackson Family Foundation is something that will
definitely be dear to my heart and I’m very excited
about it; I can’t wait to experience it.
LVH: What is your vision for the future?
Paulette: My future is really to make a difference as
much as I can, personally, and to inspire other people,
other children around the world, the ability to empower
others. Many times we don’t know when, why or how
we inspire someone, but I think when you do something
you really, truly love doing, it’s contagious and simply,
by doing that, I think we can just all together make this
a better place. I think Michael Jackson said it perfectly
in his song, that we can make this a better place by
being excited about and truly love and have passion
and compassion for other people. Empowering projects
that will make a difference in people’s lives because
I just remember someone saying, you know, when I
looked at dirt in the desert, and to think when you put up
a house or a building, you’re changing the landscape
of this planet because it’s something that wasn’t there
before, for millions and millions of years but it was an
idea that was sparked by an idea. So many developers
and visionary people that kept fighting for their dreams,
and now, what they’ve created is something that they
saw way before anybody else.
LVH: What is your finishing statement to those out
there reading this?
Paulette: I would say that… find that spark within

yourself and don’t be afraid to share your ideas. There
are going to be people that are going to be nay-Sayers
but stay close to your mentors and leaders… Keep
pursuing your dreams! I teach both of my children if
there’s anything they want to do, be, or contribute to;
just do it. It doesn’t matter what other people think or
say, just keep pursuing it and along the journey, it will
not be an easy because nothing worthwhile is easy, stay
focused and you will make a difference. Never give up.
No one can ever take that away your character from
you, it’s your responsibility to build it and it becomes so
precious and it’s a part of you. That will inspire others
and you might not know who they may be, but when
you do, you will start changing the world by inspiring
another excited person.
I would like to thank the amazing management team
and sales associates of Saks Fifth Avenue, Las Vegas,
Mari Landers, General Manager; Debbie Miles, Public
Relations; Sophia Song, Public Relations; Jillian Zaritsky,
Cosmetic Artist; Cynthia Wade, Designer Manager;
Marshall Ewing, Head of Operations; Collier Maxwell,
AGMM; Carol Ingram, Designer Sales Associate for
providing the beautiful wardrobe and location for the
photo shoot. I would also like to thank my hairstylist,
Cass Krause for her amazing talent. Lastly, by far not
the least, a very special thank you to Carol Ingram
and Brendan Baxter for your unconditional support
in assisting me at all times! I appreciate and forever
grateful for everyone’s professional, gracious, and
loving support in making this photo shoot happen.

Simon Sahouri, Sophia Song PR, Debbie Miles PR,
Mari Landers GM, Paulette Shimabukuro, Cynthia Wade CA, Carol Ingram DSA
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LE PHILIPPE DU “CBP”
BY ANGELINA L AZAR

Chalk it up to the Wind,
a Waterfall &
a Striking Viking!
L e P hilippe , V isionary

Philippe Baltz Nielsen
is a self-made man
and ultra sophisticated
elite with a heart of
gold he wears on
his sleeve, teaching
others to dare do the
same! Of German
descent,
he
also
possesses Danish and
French citizenships.
Highly innovative and
creative, Philippe is
a PR whiz with flare
and panache! With a
background in both hospitality and the entertainment
industry, Philippe branched out into launching his
own thing: something he calls the “Circle of Beautiful
People” or “CBP” for short!
CBP is the most exclusive social media networking
community on Facebook! For the past six years,
Philippe has been converging outgoing, like-minded
people from the luxury industries. His communication
prowess enabled him to effect a fully integrated unique
elite social network platform community known as
42

of the

“C ircle

of

B eautiful P eople ”

CBP, which offers a safe environment that attracts and
retains the best members from Facebook.
CBP provides the resources needed by challenging
its members to break out of the boundaries of their
thinking in the sphere of social networking, and to
reach out beyond their own privileged class. The results
have been astounding! CBP has combined discerning
attention to CBP’s members, and their passion for
perfection, their love of life and sharing this positive
energy amongst themselves and the world!
There is clarity and uniqueness to every one of
Philippe’s CBP ventures, each one, causing a stir and
ultra exuberant response from the members, as is
often the way with trail blazers par excellent! Philippe’s
especial fortes are in public relations, social networking,
product launches, event management, relationship
building, sales and marketing; but Philippe is a concept
all by himself! CBP’s latest endeavor is the creation of
a unique upcoming luxury online mag in partnership
with Las Vegas Hollywood Magazine! Hence, here we
are! ...
This exuberant and dynamic, elaborate and ornate, yet
innocent man of many means is both a connoisseur
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of the finer things in life, but also possessing a funloving inner child that just loves to play incessantly and
create inaeternum! Only thing is:
whatever he concocts with all his
flare and pizzazz, passion and
genius, turns into yet another
marketable masterpiece, forming
his latest new business venture,
grandiose concept and ingenious
new addition to the CBP repertoire!
CBP is an upscale club, whose
members bask in the comfort of
the CBP cyber-framework, and
regularly meet for unique events
worldwide along their jet-setting
travels and escapades, hobbies
and passions! It provides a full range of upscale services
from strategic planning to program execution for the
elite, where honesty and integrity are the cornerstones
of Philippe’s philosophy in life and work.
But what is it that makes CBP so utterly different
from other formidable memberships in the World
of Luxury? And how do we contrast CBP from let us
say, ASmallWorld (ASW), Diamond Lounge, Square,
Quintessentially, Senatus or Total Prestige, for instance?
Actually, „Circle of Beautiful People (CBP) welcomes
people to become a part of the power harnessed when
exclusive membership is coupled with the most dynamic
new force in social media! As avid citizens of the world,
CBP members are, above all else, worldly citizens with
a global worldview! Privilege and power are most fun
when they are shared within a private, secure and
customized environment, it is true; but friendships have
always been a universal quest amongst mankind, and
CBP represents nothing less than a change in the way
we discover ourselves and each other and reach out
to still others! It is here, that we nurture these veriest
new friendships! CBP represents a global paradigm
shift in the very way we think about networking and
our relationships, what we allow ourselves and what we
dare to be before the world….. a world we increasingly
trust and embrace in lieu of being isolated from it in a
lonely seclusionary lifestyle!

movement! And as with all movements, we have
discovered the need for additional levels of membership
and greater security, which we
provide, without unravelling the
bridges we have already formed
and continue to form with other
visionary and social entrepreneurs
globally.
What makes CBP so outstanding
and inviting, enthralling and
invigorating, pulsating with a pure,
fun energy, and resonating with
mutually appealing frequencies is
that each member feels so safe
and secure that they can dance
and sing unabashedly, let their
hair down and kick off their shoes, without feeling it is
inappropriate or that there will be a paparazzi stalker
in their midst, exploiting them for doing so! We have
found that daily life requires a comfort zone where we
can play, think and connect. „Circle of Beautiful People
International” provides just that: the perfect freedom
coupled with a sense of security, which only a true
family can provide.
So, what is that “ je ne sais quoi” about CBP? This, Las
Vegas Hollywood nails spot on once and for all, and
shares it with you all no holds barred! Let us discover
that magical quality of CBP and its founder to ascertain
how such a perfect balance was created between this
fluid and dynamic community that lives and breathes

Happiness, creativity, beauty, education, experience
and love are the universal seeds within every CBP
member. They are also at the very essence of style in
a dynamic lifestyle we allow ourselves to live! The joie
de vivre of the jeunesse dorée that defines the attitude
of most of our CBP members is bred from the desire
to reach beyond ourselves, our geographies and our
backgrounds. The organic growth of CBP has been
no less than exponential! And yet, we are only at the
beginning stages of this evolving phenomenon! What
began as a mere project has now become an influential
www .LVH magazine . com
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Elite, that is a rare, powerful phenomenon! You can see
that from the mini-albums of our elite members. They
all have the same karma... and every one of them has
a very powerful smile!
LVH could not agree more: You are a living example of
what a person should be, and a model of that, which
people can emulate, Philippe!.. Yes, they are often “the
black sheep of the family”... who are way better than
the rest... with charisma and style, to boot!
Philippe filled with pride over his members: I think this
makes CBP outstanding, and totally different from our
competitors. Like a myth... We are the myth. It can be
found. But at the same time, not...
naturally amidst a safe and secure setting and venue
online! How were these two fused digitally, and what
keeps such seeming polarities perfectly juxtaposed and
yet resonating together in perfect peace and harmony?
What is the glue keeping such together, and how can
such a phenomenon exist? Without further ado, let us
see. ...
Philippe muses: I do love glamour, and inspire the world
around me with my luxurious tastes….. I believe that
CBP can launch new horizons between people! ...
LVH listens: Yes, for sure, Philippe! I totally agree! It has
already started to...
Philippe philosophizes further: The Rich become more
Samaritan. ...and the masses become more inspired...
LVH resonating: I was just thinking the same... Yes...
they are not so stuffy and staunch here.
Philippe on a roll: They respect
those who are not quite so rich
as equal... Because in CBP, we
are all one. ...We have 3 levels.
So notwithstanding my love
for glamour and all, still, I am
very zen. I have shown this to
my members, and they love it! I
accept all CBP members as my
family, and that carries on to all
the members...
LVH in
Philippe!
profound
amazing!

LVH lovin’ it: Haha
Philippe: We are the shadow... This is powerful... CBP is
everywhere... And yet nowhere...
LVH totally getting it: Powerful concepts... yes! ... The
elite have their own playground with CBP... where they
can really be themselves and at the same time, reach
out to others... and still feel secure because they are
not being invaded by anything that threatens their
existence! Because there is trust ... a trust in you... that
those walls will not be imploded, but kept intact. And
even though they are virtual, they still exist... and that
wall is called „TRUST“!
Philippe in one breath: “CBP goes into people’s hearts
like an arrow. It has no borders! It beats everything
when it comes to exploring the art of social networking!
I’ve found it makes a person better, and that person
becomes CBP themselves, shining to the world all
around them, starting with his
or her friends and inner circle ...
CBP is the thing!”
LVH on board with the program:
I’ve ascertained, Philippe, that
you give license to other elites
to be free and loving; to reach
out, and let them know it will
be ok if they dare to be real!
... Because you are all that,
and do that and show others
how simple it is! ... For you, it
comes naturally! Yet for them,
it’s a novel concept... But they
love it and revel in it once they
experiment with it and see that
it works like a charm, and is
truly the better way! It liberates
them finally! They see a new
way of living and being! That is
why they become better people,

synch: Beautiful,
Truly stupendous,
and enigmatically

Philippe concludes: So Circle of
Beautiful People is the ultimate!
It makes you a better person,
and when a person becomes a
Good Samaritan from the truly
44
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Philippe! Because of you!
You become them ... and
they become you!
Philippe, the Grand Social
Architect: I have been
developing my sites over
the past years: CBP Global,
CBP Modeling , CBP
D‘Artagnan Academy, CBP
Global Real ESTATE, CBP
Global Concierge, CBP Social Media, CBP Traveling
Magazine, CBP E-Commerce, CBP Events, CBP
Magazine... I spent a lot of time building my network
within the backyard of Facebook.” In very short order
now, we will launch the CBP social media site
( www.CBP.global ) and all the
other CBP sites! I just need to
activate them, and am waiting
for the right moment... when
I know everything is perfect!
Then, presto! ... We’re off!
Philippe continues without a
break in a timeless maze of one
thought feeding into another!
LVH just listens and writes... Why
bother interrupting the flow, when it
is perfectly mesmerizing, enthralling
and captivating? ... And so, our hands just continued
typing away as we listened and experienced the best
of Philippe, the Visionary who loves all, adores all, and
embraces all his CBP members as his bona fide global
family he adopted and sealed with his fervent love,
sheer respect, brotherly adoration, style and charm,
exuberance and charisma!

the background and it is kept secret who they are.
They trust us but don’t trust other real estate agents
necessarily. People come to us to sell their properties...
Or they may choose to give us commissions.
Then I have CBP Global Concierge. ...We already have
5-Star Hotels, a CBP member, will give our members a
20% discount to 5-Star hotels. ...So we will have such
hotels all around the world, where they can utilize our
black & red membership cards for discount rates.
We will have a list of partnerships where you can get
member discounts on various products and services.
We will also create customized polo shirts with the CBP
logo... and sunglasses with gold & diamonds! ...But
instead of me doing everything by myself, I do it in
collaboration with our B2B partners! We make
parallel projects that are mutually
beneficial for our businesses! We
don’t interfere with each other;
rather, we build upon each other’s
skill sets and talents, and create
synergy! ... I have to feel it,
though! ... I get thousands of
proposals, but if I don’t feel it,
forget it!
We have no loans or debts... I just
do this like a hobby... It’s my passion! ... It started
off like a Volkswagen...Now, it‘s a Porsche! That‘s why
it took me six years!... I will never push the button till I‘m
100% confidant we are ready! Even Presidents contact
me! ...You just never know! ...

Philippe: We have a unique dining club, you know, that
takes place at members’ homes which our members
tap into, which has really been successful in different
cosmopolitan cities worldwide! This has really taken
off!... We will also be hosting an annual gala! ... Another
thing I plan on doing is nominating 15 members for a
Lifetime Achievement Award, which will be a golden
trophy! We’ll ALSO support them with money to fulfill
their dreams!
If you can ultimately interact with other entrepreneurs,
imagine what you can do in business! It has to be fun,
and then you secure it with a vision to spread the lights
to people! ... Yes... CBP really has a niche! We need
experts, specialists in their own fields... And since I‘m
strong in connecting people, I changed all my websites!
Instead of a real estate agency, it becomes CBP
Global Real Estate! ...Why should I ask for $5K for
advertisement? - I offer the owners the ability to put
up one property for the year for $899. They are in
www .LVH magazine . com
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What I realized is that I have built bridges for
entrepreneurs! I tapped into barriers and tore them
down for entrepreneurs! I can do whatever we need
to do! ...But we shouldn’t abuse any connections... We
just let it flow!
The next thing I want to do is to create a Reality TV
Show! We will travel the world and interview some of
our members!... We will make people become addicted
to CBP! We are the ultimate social platform! You get up
in the morning, have your coffee, open CBP, and see
what you‘ve conquered today! CBP will come to you,
and suggest things according to your likes and your
goals! You can meet these people here or there in the
world! We are all over!
... People call me a “visionary”! ...And believe me,
when I was living in Copenhagen, these ideas would
never have come to me! ...It all started in Iceland when
I was watching this beautiful waterfall coming down as
I was eating a sandwich... It was then I got the name of
my company: “DREAMWORLD”! ...There is something
magical about nature! It helps you to see the world
around you!

Philippe: We have 300,000 members on FB alone! ...
Facebook only has numbers! ...But what they‘re
missing is... they have a lot of quality
people... but they need
to recognize them as
well! CBP does that!
I think that the most
beautiful thing about
CBP is that we just
follow the wind like
on a Viking ship,
exploring the world out there... It means you can never
know for sure where it will lead you as long as you keep
sailing with your crew, trusting your instincts! Therefore,
nobody can duplicate us!... It has to come to you from
the inside out!

Outlandish or Icelandish?
- Viking Philippe!
There you go, all! CBP and Philippe from the inside out! ...
Wishing all you beautiful people wind in your sails n’
wind in your hair; exploratory adventures n’ Viking ships
ahoy! Wishing you a beautiful lifestyle with beautiful
thoughts, sailing past horizons into never-ever land!...
For no doubt, there... you’ll meet Philippe... perched at
the trunk of the first island palm with a glass of Moet,
gazing into the sea whimsically and philosophically,
visualizing his next prized idea he’ll inevitably bring to
fruition in the palm of your hand with a beautiful smile,
as he... and we... bid you a beautiful “Cheers!”
Captivating Iceland with its Waterfalls and Northern Lights
In all these CBP countries, you need to ACTIVATE the
AMBASSADOR, and they can catapult new businesses
for CBP! ... I have fun in doing what I do! ... I just follow
the wind!
Here, Philippe actually took a breath! LVH was smart
enough not to ask any questions. No... no need...
By now, we knew to just wait for the flow of that wind or
splash of the Icelandic waterfall or ebb and tide of the
Blue Lagoon to just do its thing and continue at its own
rhythm and pace. And so... it did...
46

“From Iceland unto the world!”
Angelina Lazar
LVH Writer Extraordinaire
Signature Site
www.CircleofBeautifulPeople.com
CBP Social Club
www.cbp.global
Facebook
facebook.com/CBPTHEFIRSTCLASSMAGAZINE
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ROXANNE

BRANDO
BY LVH STAFF

The twenty two year old Los Angeles born starlet, raised in New York City. As a child she trained in musical
theater in New York City and by her late teens she decided to pursue solely music. At age 17, she moved to
West Hollywood and got involved in the local music scene at the famously notorious Sunset Strip covering a
few Guns N’ Roses ballads and Aerosmith/Boston influenced original songs. During that time, she explored
different musical genres and expanded her songwriting abilities and underwent the stage name “Maxine Rose”.
Months later, she gained early admission to college and transitioned to business/film studies. During her time
at University Of Southern California (USC), School of Cinematic Arts, she didn‘t miss any opportunity to get
involved in many projects to broaden her knowledge of the field from every aspect. She executive produced
films and sports programs at USC and opened her own production company, Break On Through Entertainment.
It wasn’t until the Fall of 2015, Roxanne transitioned to music once again but to pursue it professionally this
time around under the guidance of family friend Joseph Jackson. She began working on material for her debut
album in which she has heavily been involved in all aspects of the arts from producing, songwriting, singing,
and choreographing her performances. As a result of years of experimentation and creative soul-searching,
the sound for her debut album is soulful, cinematic, electropop, with a touch of 70’s rock ballads and 90’s pop
ballads. She just finished recording her debut single, “Imagine That”, a soulful song with a cinematic melody to
it. For Roxánne, 2016 is looking to be a big year of firsts. In addition to the new single, she is due to shoot the
video for the song release next year, as well as her upcoming debut album.
www .LVH magazine . com
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RESIDENCE SUPÉRIEUR IS A LIFESTYLE CONCEPT DESIGNED BY LIFESTYLE DESIGNER RICHARD NILSSON, FOR MEN AND WOMEN
SEEKING INFORMAL, SOPHISTICATED TRAVEL AND ACCOMMODATION SOLUTIONS. THE RANGE OF INDIVIDUALLY DESIGNED RESORTS
HAS BEEN SELECTED TO DELIGHT ALL THE SENSES. THE CONCEPT OF RÉSIDENCE SUPÉRIEUR REFLECTS THIS APPROACH, COMBINING MODERN ELEMENTS WITH CLASSIC STYLE.
RÉSIDENCE SUPÉRIEUR

IS DRIVEN BY PASSION TO OFFER THE BEST DESIGNED PROPERTIES, IN TOP LOCATIONS, WITH THE BEST

SERVICE THAT CAN BE ARRANGED.

THE

RÉSIDENCE SUPÉRIEUR IN ORDER
YOUR VACATION CAN BE SUPPLIED WITH BUTLERS, EXCLUSIVE CAR FLEETS,
MICHELIN CLASS CHEFS, PRIVATE JETS, BODY GUARDS AND ANY OTHER SERVICE THAT CAN BE REQUIRED.
PROPERTIES ARE OWNED OR INTERIOR DESIGNED BY

TO SECURE THE ARCHITECTURE, DESIGN AND QUALITY.

C ANNES

V ILL A OXY GEN E

Villa Oxygene, designed by one of France most renowned architects, is located in beautiful, spacious enclosed grounds
(3,900 m2). The villa has 450 m2 of floor space and has 8 luxury bedrooms and a garden house. Each bedroom has a sea
view and a private bathroom with a Jacuzzi. The villa has wireless Internet access, cable TV, gym and an outdoor barbecue.
The villa is elegant and designed to the last detail, with high standard. It has an expansive terrace for comfortable outdoor living and
a large, refreshing pool with a pool house. The villa has a BBQ and
a bar. The villa has wireless Internet access, cable TV, gym and an
outdoor barbecue.
LOCATION
Super Cannes is the most elegant residential area in the vicinity of
Cannes, just 10 minutes drive from La Croisette. Despite its proximity
to the center, Super Cannes is a quiet, peaceful area without noisy
traffic and close to excellent golf facilities.
THINGS TO DO
Besides the services you have specially requested, we offer many
ready-made activities at your resort. These include:
Golf · Skiing · Formula 1 Weekend · HeliGourmet Fine Dining ·
Shopping · Yachting · Spa & Relaxation
WEDDINGS & CONFERENCES
Let Résidence Supérieur organize and brand your next event or
conference, whether it's a sales conference, a business meeting,
VIP hosting or a wedding.
We are a well-established and respected company in the conference and event market. Résidence Supérieur makes the difference to an event and enables your planning and implementation to run smoothly. We create the best surroundings and
facilities to ensure that your conference or function creates the right impact.
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Villa Oxygene offers comfortable seating for as many as 100 people, and
up to 200 guests for cocktails. The excellent lighting and sound system is
suitable for an exclusive lounge atmosphere, or if you prefer we will turn the
cozy ambiance into the hottest nightclub in Cannes.
The environment can be totally tailored after your specific needs, from your
choice of dining, lighting, and music to
your favorite musicians.
What's Included?
Your accommodation at Villa Oxygene
24/7 driver service in Cannes

N EC KER ISL A ND

B RIT ISH V IRGIN ISL AN D S

The Great House is a majestic, airy Balinese villa that sits on Devil’s Hill and boasts panoramic views of the Caribbean, the
Atlantic Ocean and neighboring islands. These islands are host to five
beautiful private villas that are built in authentic Balinese style. While
some may enjoy island walking, kayaking and sailing; others may
enjoy activities such as snorkeling, tennis and windsurfing
Whether you’re inside your private villa, or outside enjoying the beautiful surroundings, enjoy formal or informal drinking and dining. Why
not eat lunch on a floating sushi bar, have cocktails while watching
the sun set over the ocean, and end the day with a fantastic dinner of
your choice.
LOCATION
Necker Island, Sir Richard Branson’s Private Island paradise, is situated
in the British Virgin Islands. At 74 acres, this stunning and unspoiled area
of the Caribbean sits in turquoise waters surrounded by coral reefs and
fringed with beautiful white sandy beaches. Necker can become your own
private hideaway; away from the stresses and strains of daily life.
THINGS TO DO
Every day you can enjoy activities such as:
Island walking · Sailing · Windsurfing · Kite Surfing · Water Skiing ·
Wakeboarding · Surfing · Tennis · Snorkeling · Gymnasium · Kayaking
WEDDINGS & CONFERENCES
Can you think of a better place to get married than Necker Island? We
hope not, because we love weddings! Sir Richard Branson married his
wife Joan on Turtle Beach, arriving at the ceremony clinging to a helicopter! And because every wedding is by definition
unique and personal, we prefer to tailor each request especially for the Bride and Groom.
This is your chance to let your inspiration run riot, as we delight in pulling off the seemingly impossible!
What's Included?
Your accommodation · All meals and drinks (both alcoholic and other) · Return boat transfers from Virgin Gorda or Beef
Island (Tortola) airports · Laundry facilities (dry cleaning not available) · Business facilities, wireless Internet in the Great
House · 7% local tax · A team of approximately 60 fabulous staff
www .LVH magazine . com
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U LUS A BA

SO U T H A F R I C A

Ulusaba has 21 rooms and suites spread over two lodges. Rock Lodge is 'Heaven in Heaven', perched high on the summit
of a koppie with views overlooking the South African bush below.
Nearly 500 metres away is
Safari Lodge, known as
'Heaven on Earth'. Built
along the banks of a dry
riverbed, Safari Lodge
guests cross swing bridges
between the exquisite tree
house style rooms. For the
ultimate experience, guests
can share their time between both lodges.
LOCATION
Ulusaba Private Game Reserve is located in the western sector of the Sabi Sand Reserve. We're close to Kruger National
Park which is in the Mpumalanga province of South Africa.
THINGS TO DO
When not occupied on a walking safari or twice daily game drive,
take a dip in the swimming pools or indulge in a spa treatment.
For the more active, there are tennis courts and gyms available.
Try a few South African wines from the wine cellar and after dinner
enjoy a spot of stargazing at the bush observatory.
Get up close and personal with the elephants at Elephant Whispers, see the Cascades and Canyons by helicopter or visit Blyde
River Canyon. For a more authentic Shangaan experience, visit the
local villages surrounding the Sabi Sand Game Reserve on a Community Tour and support Ulusaba's charitable project, Pride 'n Purpose.
WEDDINGS & CONFERENCES
We love weddings at Ulusaba, and what could be more spectacular or evocative than a ceremony in the African Bush!
Getting married at Ulusaba is the kind of wedding your guests will be talking about for years to come.
Say 'I do' under the romantic canopy of an Amarula tree,
surrounded by flaming bamboo torches, and announced
by the beat of African drums. Few settings evoke a more
perfect romantic atmosphere than listening to the animals
whilst sipping champagne and watching the sun go down.
What's Included?
Transfers from Ulusaba's airstrip to either Rock or Safari
Lodge · Your accommodations at one of our beautiful
lodges · All meals served in a variety of locations · All
drinks including a top quality wine list and fine champagne
· Twice daily game drives and a daily safari walk · Laundry
service (no dry cleaning available) · Really nice staff!
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T HE LODG E

V E RB IE R, SW IT Z E RL AN D

Located on the top floor, both Master Suites have private balconies set against a stunning mountain backdrop - perfect for
intimate dining in summer. The living areas feature
beautiful centerpiece fireplaces and comfy sofas to relax
on chilly evenings. Each suite comes with spacious bathrooms, including huge soaking tubs, rain showers and a
range of toiletries including all of the essentials you may
have forgotten to pack.
Verbier itself is part of the four valleys in the Swiss Alps.
The town of Verbier has over 40 restaurants and lots of
other activities.
LOCATION
The Lodge, Verbier is situated at an altitude of approximately 1,500m in
the Valais region of southwestern Switzerland - 51 miles or 82 kilometres
east of Geneva as the crow flies.
The Lodge is perched high in the Swiss Alps in a forested area just a five
minute walk from the town center of Verbier, and only 250m from the
main Medran lift station.
THINGS TO DO
Relaxation at The Lodge is essential after a busy day on the mountains. The indoor pool, steam room and indoor and outdoor
Jacuzzis promise sublime levels of relaxation. Active types can also wind down in the gym or try their hand at croquet on the
lawn in summer.In the winter months, children can also take to skates or the adults can enjoy a spot of curling on The
Lodge's own mini ice rink. Everyone can chill out in the party area,
with books, games, DVDs, the latest games consoles and a karaoke
machine or relax in the living room in front of an open fire.
WEDDINGS & CONFERENCES
Say ' I do' in the Swiss Alps! Whether you're dreaming of a white
wedding or tying the knot in the alpine summer, celebrate in style
with up to 18 of your closest friends and family. After exchanging
vows in Le Châble - 15 minute drive away, just sit back and relax
while we host a party to remember! If you've already celebrated the
big day, hire the Master Suite in summer for the ultimate honeymoon escape.
What's Included?
Accommodations at The Lodge · Breakfast, light lunch, afternoon tea and dinner · All drinks including a top quality wine list
and house champagne · 24-hour driver service within Verbier · All local taxes

FOR RESERVATIONS AT ANY OF THE PROPERTIES
CALL +377 680 86 10 95
INFO@RESIDENCESUPERIEUR.COM
WWW.RESIDENCESUPERIEUR.COM

YOU DESERVE IT
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FARRLAND FILMS
PRODUCTION
VIRGINIA RANCH, A DREAM LOCATION
FOR ALL KINDS OF MOVIE SHOOTS
BY DR. ASAD FARR

Farrland Films and Virginia Ranch movie location, we are pleased
to present the latest movies we are shooting and editing: 1. Dangla
Journey, 2. Happy Dangling, 3.Denmark Street (in production)
Virginia Ranch is a filming location with varied sites, great weather,
and a beautiful environment located on the High Desert on the eastern
edge of the City of Palmdale, California, USA. Driving time is one and
one-half hours northeast of Los Angeles. It is a great spot to shoot year
round because of the sunny weather.
Virginia Ranch has a history of filmmaking going back to the days
when Roy Rogers and John Wayne filmed many of their features at
the location and surrounding
area. The ranch is where
filmmakers come for a diverse
location.
Our production
index is full of resources
and film friendly teams.
The location contains twenty acres of space available for sets and
parking. The ranch can accommodate trucks and auxiliary equipment.
On the location you will find a guest house, bar, garage, diner, barber
shop, horse coral, gas station, border town, hacienda, helipad and
trailers. Also, the property has cars, a water tank, water wells, trees,
and a cactus garden. Props are also available.
At the Virginia Ranch you will find a natural beauty with gorgeous
vistas of clear skies, mountains, buttes, and Joshua trees. At
the back of the property there is a river bed and a sand hills that
would be useful for bikers and some action scenes. Restaurants,
cafes, hotels, motels, a shopping mall, an airport, a train and bus
60
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station are within a fifteen to thirty minute drive.
At Farrland Films Production we help everyone,
whether you are a producer, a fashion photographer,
or a scout for television, movies or commercials. We
support filmmakers and understand how to assist them
in navigating our environment.
If you are seriously considering shooting your next
movie project, and your budget is modest, you cannot
afford to miss out on the services we can offer you. We
have special rates for film students, and will be happy
to arrange for filming permits and insurance. Farrland
Films has what you might need for your project.
Please let our professional, experienced team identify
your particular needs, and we will work with you to
ensure a fast turn around and a smooth production.
I have been working for over eighteen years in the
movie and entertainment industry and know that any
production is not a science. It is about letting team
work and artistry produce the best result. Let us make
a difference in your project as we support your writers,
producers, directors, actors, and crew. We encourage
you to contact us for information about shooting at
our ranch
Please contact us at VirginiaRanch2000@gmail.com or President@FarrlandFilms.com

DENMARK STREET SYNOPSIS
Loosely based on Hamlet, this tale of murder and intrigue takes
place in the streets of America where a Mob family is thrown
into an uneasy alliance after the shooting death of the family’s
Don. His son, Vincent, who is outside the family business, soon
comes to realize that his father’s death may have been a coup
staged by his uncle to take over the family after a mysterious
stranger comes into Vincent‘s life. He soon begins to believe his
uncle murdered his father and confronts his mother who has
married his uncle in order to keep the peace with the other mob
factions that threaten their territory. During the confrontation
with his mother, he kills a respected capo believing him to be his
uncle and is forced to seek asylum in Italy with two bodyguards.
He meets his cousin who assigns two of his best men to protect
Vincent while the original bodyguards go off to supposedly hunt
for the capo‘s son. They instead try to kill Vincent on orders
from his uncle, and are killed by his cousin‘s men. Meanwhile,
his unstable girlfriend who is the capo‘s daughter loses her
mind at his death and commits suicide in a mental institution
unbeknownst to Vincent who, along with his cousin‘s men,
return to America to seek justice. They buy weapons from an unscrupulous arms and drug dealer and buy a car
at a car wash then head for a funeral where his uncle is only to discover his girlfriend is dead. A confrontation
breaks out and with the FBI looking on, the parties separate, with Vincent and his men disappearing into the city.
His uncle begins a massive search to find Vincent when he, along with his men, return to seek their revenge as
the mysterious stranger manipulates their every move.
www .LVH magazine . com
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AMERICAN FILM MARKET
TRENDS OF CO-PRODUCTION
IN AMERICAN FILM MARKET
BY ROSSANA HUANG · PHOTOS BY ROSSANA HUANG
Six Days On a Raft

Rossana Huang

Amy Tofte
Anthony Grieco and Andrew
Friedhof

Sam Regnier & his wife Taiala Regnier
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Alice Wang

Bill Harrison and Rossana Huang

Sam Regnier
Elizabeth Chomko and

Andrew Friedhof

Six Days On a Raft

„6 DAYS ON A RAFT“
IS „
“
Some information about the movie:
co-production by Datang International Entertainment
Co. and Desertrock Entertainment LLC.
The budget is USD 30 million Co-Production (China,
Taiwan, USA)
The story of the movie is base on a true U.S. Navy Veteran
Hero Bill Harrison‘s real surivial life experience in World
War II on a raft floting in the ocean.
The main crew for this movie will be Director Tim Lowry,
Producer Alice Wang, U.S. producer Mike Wech, star
from China Candy Wang, and some more celebrity will
join the film.
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ANGELINA LAZAR
BY GABRIEL HALL

Angelina Lazar, Founder, Leader and Head Trainer of
Team Charisma, a charismatic team in Wor(l)d Global
Network made a big splash at the TelecoDays held at
the 5-Star Raffles Hotel November 23rd & 24th, 2015
in Dubai last month, debuting “Women in Telecom”.
This Global Telecom Meeting was an intimate setting
amongst telecom experts and high level executives:
i.e. wholesale voice, mobile, data carriers, MVNOs
and telecom solutions providers, offering them all an
industry leading platform do business, to network and
to exchange exciting new ideas and developments in
telecom.
The buzz and excitement at the show centered around
Ms. Lazar, who is slated to be Speaker during the
highly eventful TelecoDays in Prague on March 23rd
and 24th.. With her dynamic team, she will present,
exhibit and demonstrate Wor(l)d Global’s brand new,
most futuristic telecom products on the market, just
released, along with their lucrative business opportunity
attached to the products in a sheer paradigm shift in
the telecom industry, where independent distributors
profit along with Corporate at Wor(l)d, unlike what any
other telecom operator provides!
Angelina Lazar at TelecoDays

Wor(l)d Global Network markets its own proprietary
products (hardware and software), whose flagship
products are wearable technology; namely, the space
age smart glasses, dubbed “space lumina”, space
phones (the savviest mobile phones on the market,
more advanced than the Apple i6 or Samsung Galaxy
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6 Edge), and the space station, offering 5G wifi. All
three products possess mcell5G technology - the
only Company in the world to have this patented 5G
technology!
But what makes Wor(l)d Global so different from
other providers and mobile phone operators, and
why would one opt to utilize an mcell5G space phone
in lieu of their favourite standard smart phone? The
answer is simple! Firstly, the space phone is superior
to other brands in numerous specifications (including
high definition resolution, the processor, ram, internal
storage, battery life, slimness and VoIP app, to name
but a few space specs. Secondly, the smart phone has
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the strongest and clearest signal on the planet, so you
don’t need to keep asking: “Can you hear me now?”
The answer is a resounding: Yes, they most definitely
can... loud and clear! Thirdly, space phone users are
able to earn serious money sharing the product(s) with
others, and not only that, but when their team shares it
with others, they earn to infinity, whereas other carriers
do not offer this massive benefit!
Wor(l)d Global is a network marketing company, with
15 different commission streams, and a highly lucrative
compensation plan! Where other MVNOs receive
100% profit from your payments, Wor(l)d Global pays
out 60% of its profit back to its independent distributors
(consultants)! So, do you want to pay or earn is the only
question you need to ask!
Team Charisma is poised to register the full spectrum:
from royalty, celebrities and big businessmen all the
way to the less fortunate to provide an opportunity for
even the homeless, proving to the world that anyone
can earn money with Wor(l)d, as part and parcel of
Ms Lazar’s “Queen of the South” Global Mission for
humanity. Her especial focus and passion is African
Empowerment and helping her beloved Serbian People
and nation after the Balkan War, which left them literally
devastated. With this vehicle, Angelina believes she can
literally change people’s financial situations drastically,
micro-economy, and even macro-economy, helping
to shift people from a poverty stricken state right on
past middle income status to wealth and prosperity, no
matter what their walk of life! The power of duplication
coupled with the best telecom service in the world,
which is an essential service for virtually everyone
with a huge income potential to boot is nothing to
pass up no matter what one’s job or business is! She

is adamant about everyone today, needing a good
network marketing company to work to deflect all the
simultaneous hits coming from recessions, inflation,
corporate downsizing and outsourcing, the rising cost
of living and food and water scarcity, and other covert
arrows, being aimed at humanity. Angelina combines
her Global Mission with her global business to create
a powerhouse strategy that is sure to take her right to
the top! She enthusiastically invites you to join her on
the ride up to mega-wealth, no matter how famous
you are or how humble! Team Charisma embraces all,
welcoming them to Wor(l)d Global Network, providing
powerhouse training and an unprecedented support
system.
For more information or to join, procure the products
or for any queries, contact:
CHARISMALUMINA@GMAIL .COM
WWW.WORLD.SPACECHARISMA .COM
Facebook: TEAM CHARISMA
Futuristic Technology, Astronomical Income!
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A SNAPSHOT HISTORY OF

DUBAI

Foremost Political Economy built on nothing but a Bedouin’s Trade Vision
A snapshot history of Dubai and tribute to the late great Sheikh Rashid bin Saeed
Al Maktoum with his trade vision for Dubai, defying all logic, odds, a gazillion
nay-sayers n’ oodles n’ oodles of sand, sand, nothing’ but sand...
BY ANGELINA L AZAR

Sheikh Rashid (son of Sheikh Saeed bin Maktoum took over
the reigns in the 1940s under the auspices of his father, who
wanted to see what his son could do with a budding new
emirate. Rashid would officially become Ruler of Dubai only
on October 4th, 1958. Sheikh Rashid (God rest his soul) was
de facto the father of Dubai, as well as the brilliant father
of today’s eminent and famed Ruler of Dubai, Sheikh
Mohammed bin Rashid. In this issue, LVH focuses on the
father, the late great Sheikh Rashid, and through the eyes,
mind and heart of this humble, beautiful Bedouin, albeit great
legend and great man, we shall see how Dubai was built,
based soley and wholly upon his very own trade vision! History
will attest, Sheikh Rashid turned out to be far more ingenious
and successful than any highly educated political leaders.
Abdulla Al Ghurair, Dubai’s most famous billionaire, describes
Sheikh Rashid as “highly respected, kind, generous and
modest” while the British Political Agency describes him only
as a “man of fascinating and humorous personality”. But this
great leader and great man (which the Brits seemed to have
left out of their report) possessed an unprecedented ambition,
iron will, dogged determination, and the loftiest vision for his
beloved emirate. And since the only way to gain a thorough
understanding of the power and history of Dubai is to do so
through Sheikh Rashid so as to appreciate Dubai to the core
of its essence, let us do just that, without further ado...
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Sheikh Rashid bin Saeed Al Maktoum

In the 1940s and 50s, the Sheikh was eager for Dubai
to become a top notch commercial hub, which was
unfathomable at the time. Nevertheless, Sheikh Rashid
succeeded in laying down this very foundation and
soon... very soon, Dubai began to play a pivotal role
in global business due to the Sheikh’s rare virtue of
listening to the traders for long hours at a time, receiving
their advice, opinions, ideas and complaints, then
implementing them or correcting matters, whatever the
case may be. Humility is needed for this, not arrogance
or an air of self-importance, which stultifies such an
essential interaction with grass roots entrepreneurs who
represent the building blocks of any which economy.
According to UAE Historian Dr Mohammed Al Faris,
1956 was a year of drastic transformations in Dubai’s
history. By now, the Sheikh was spreading the concept
of excellence throughout his Emirate, embedding the
concept of quality service well into the 1960s. He sought
to make this culture an integral part of Dubai’s identity,
which has today become the very fiber of this poshest
of emirates. Adamant about achieving excellence in
each and every sector, the Sheikh gave this directive to
all service providers and budding government agencies
with the intent of making peoples’ lives easier. This is
the mark of a great leader, whose emirate God will
inevitably bless in spite of all the obstacles he had to
overcome! The ruler needs to truly care for his people,
to love and to serve them, doing all he can for them.
This, the West seems to have forgotten or outright
reneged on. But here, we will see how an exemplary
country functions and thrives, and why...
Today, his virtuoso son, His Highness Sheikh Mohammed
bin Rashid Al Maktoum, Vice President and Prime
Minister of the UAE and Ruler of Dubai has continued
this emphatic and passionate drive for excellence across
the board, without flinching or excuse! Good manners
and proper treatment of all peoples and visitors has been
laid down as the primary objective. Thus, today Dubai
has indeed become the friendliest country in the world,
possessing the finest hospitality which surpasses all
expectations, and is a distinctive nation of the highest
caliber, set apart from the rest... a veritable 5-Star
Emirate and the most exemplary country in the world!
Sheikh Rashid, the humble genius nomad, understood
that whatever was beneficial for the traders was
beneficial for Dubai. An avid proponent of trade and
liberalization, he never believed in a closed economy
or protectionism, but was a capitalist with a big heart,
who nonetheless, perfectly wove in social programs,
where the two co-existed perfectly well. Stupendous!...
Surprisingly enough, his business acumen and economic
prowess did not come from an Ivy League education,
but rather from his father who elevated trade and
commerce as the focal point of Dubai’s socio-economic
polity. “Like father, like son”, and here, we see the best
of the best and epitome of both!
He implemented successful policies of non-alignment,
an open economy with an open door principle, accepting
foreign traders from countries all over the world,
especially Indians and Iranians, rendering the Emirate
stable and reliable, with a vastly growing and thriving
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trade hub that was perfectly situated, with increasingly
more and more efficient logistics. While other countries
for that matter, may have experienced deep recessions,
Dubai’s economy would only bounce back and continue
to prosper and thrive. Here, I cannot help but recognize:
this is the blessing of God upon this land due to “the
heart of the king” being in the right place. This is what
God Himself seeks, blesses and multiplies. Yes... it is clear
that God anointed Sheikh Rashid for his vision to stick, to
be perfectly executed and expanded upon; and for this
reason, we cannot remain mute on this point or ignore
the power of his love, generosity and brilliance, nor can
we dare discuss the history of Dubai without mentioning
this beloved founder of modern Dubai.
But one question we must all ask now is this: “How did
Sheikh Rashid build this fantasyland of Dubai in record
time with no resources, liquidity, framework or ready
support, experience, political advisors, team of experts
or army of executors?” It is mind-boggling to conceive
and awesome to the n-th degree! Sheikh Rashid was
definitely both! “Wise and harmless”, he first off, utilized
government revenues from concessions granted to
foreign oil companies and from commercial movements
at the Dubai Port for his development projects in order to
build much needed infrastructure. Next, in order to build
a strong banking sector; he simply signed an agreement
with an already flourishing Imperial Bank of Persia to
springboard off of, which yielded positive results for the
Emirate in no time!
It is also ultra-fascinating for me, as an economist, to
note the perfect co-existence of both Keynesian and
classical economics at play! The best visual for this would
be picturing a nomad, dressed in his long kandura with
keffiyeh and agal head coverings with sandals on his
bare feet, smoothly and masterfully playing with a yo-yo
in the desert – depicting a perfect bouncing off of pure
keynsianism (the down-throw), then back to classical
economics (the release), and forth again for yet another
stimulus injection of capital into the system, and back
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again to non-interference and free market principles to
do their perfect thing; and back and forth until you’ve
created the most perfectly resonating, synchronous,
vibrant thriving, robust economy the world has ever seen!
Who would have thought of such a quirky thing? It is
literally unprecedented and unheard of! Yes... here we
put to rest the decades-long battle and feud among
the world’s leading economists! - Shoulda’ just asked a
Bedouin!... You see? ...It is not keynsianism or classical
economics that is the correct answer; it is both - back
and forth until all the necessary adjustments are made
to expand an economy, after which an immediate full
release is needed to allow free markets to complete their
perfect work, rendering all the micro-adjustments and
shifting to fall into place and land as it should! In this
manner, the economy gels and solidifies, coming to a
stable plateau until it is ready again to expand of its own
accord, in its own perfect time... Next World Economic
Forum, I’m heeding the words of the nomad!...
A British Intelligence report published in 1950 chalked the
success of Dubai’s financial position to the generosity of
the sheikhs in Dubai, their non-interference in the affairs
of the bazaar (marketplace), and the modest customs fees
they took. The Brits were literally stunned at the volume
of imports coming into Dubai. But Sheikh Rashid saw a
necessity for only increasing the efficiency of his customs
services - as this provided Dubai with nearly all of its revenue.
Dubai’s development moved at a meteoric pace to
quickly become the most important port in the Gulf. In
1950, there were only 3 cargo companies, with 5 - 6 ships
arriving per week at an average volume of 7,000 tons per
ship. By 1963, it jumped to 20,000 tons when the Dubai
Creek Development Project was completed. It was then
the Al Maktoum Bridge was built. In 1967, work on the
new Sheikh Rashid Port would begin, as expansion began
almost simultaneously with the initial development. That
is how rapid the yin and yang of development and growth
were here in Dubai. This forward-thinking Sheikh was

in a race to win the business of every ship coming into
the region because his traders mainly focused on reexporting imports, accounting for 70% of the imports,
and constituting the bulk of Dubai’s GDP.
In the late 1950s, major projects were executed and
commercial activities began to grow. Businessmen
began establishing local agencies and dealerships for
international brands and staple goods. In the 50s, the gold
trade became the most important trading sector of all,
and Dubai was thus named “The City of Gold”, becoming
the world’s largest gold market. Gold was imported
from South Africa primarily (the #1 producer in Africa),
which was then exported to India (and China) via Dubai.
“Dubai has always created its signature style in boosting
trade and in incentivizing traders, as the success of
businessmen was the success of the emirate. Gold traders
were exempted from paying taxes to encourage them to
grow the business”, affirms businessman Abdul Hameed
Sidiqqui. Today, Dubai is not only the most important and
favourable gold trading hub in the world for newly mined
gold from Africa, but has also become an increasingly
important world class diamond hub, where even Antwerp
diamondaires are beginning to move their operations to.
Going back in time, though, allow me to bring you to this
astonishing point in time from Dubai’s Bedouin roots to
the fabulous, unsurpassed, exotic, ultra-opulent emirate
it is today! Such an un-imaginable, un-seeming, virtually
impossible feat was developed in the mind and heart of
one man... a man I honour and love dearly, but a man,
I cannot for the life of me believe was not even a Nobel
Laureate, Economist from LSE, Harvard, Chicago School
of Economics or George Mason University, deft as he was
in the practice of Austrian Economics or a regular subject
of Harvard Leadership Studies at the John F Kennedy
School of Government!
Just look at what is possible without an education or
resources, liquidity or experience, when you, possess real

love for the nation and its people, and have prosperity and
a robust economy as an actual goal for the nation and its
citizens, Here in Dubai, it is not a Disney fable in the least;
here, they have truly built castles in the sand. ...only castles
that are au couture, gold rimmed, diamond-studded,
palm inspired multi-million dollar exquisite mansions...
Yes... It is true... the foundation of this most abundant
economy came forth via a simple Bedouin, humble and
wise, with a magnanimous heart and brilliant natural
understanding, who was humble enough to listen to the
needs of the entrepreneurs on the ground! Sheikh Rashid
was a genius who statesmen worldwide must learn from if
their goal is truly altruistic! It is only when we understand
who Sheikh Rashid was, and what he accomplished with
the power of his mind, that we understand who Sheikh
Mohammed bin Rashid is, Ruler of Dubai, and where he
procured his genius and vision from.
Psychological studies in top universities need to done on
this rarest, singular phenomenon; for it is clear to me,
beyond a shadow of a doubt, that we are talking about
not a copy-cat phenomenon or vainglorious, independent
need of today’s ruler to one-up his own father! No...
not in the least... we are talking about inherited genes
passed on from one visionary and ingenious statesman
to another, exhibiting the most profound phenomenon
of brilliance in leadership and exemplary statehood that
every student of public affairs and leadership must study
if they want to understand the formula and secret to
success in nation-building! This cannot be by-passed,
overlooked or kept hidden, anymore. It must be both
stated and emulated!
Sheikh Rashid is indisputably, definitively and absolutely
the greatest example of economic and political leadership
in the modern era. In our next Dubai issue, LVH delves
into this acutely poignant and inimitable phenomenon,
which begs the ponderance that perhaps Western rulers
have had another goal in mind all along as all their
experience and education amounted to virtually nothing
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in comparison to what a barefooted nomad from the
desert accomplished in a jiffy!. ...In LVH’s upcoming
Dubai Vision Expo 2020 Edition, we will look into what
I dub “The Extraordinary Rashid Effect” as we discern
the real secrets of these two exemplary, triumphant,
extraordinary and veritably unsurpassed leaders and
legends in a rare heart-to-heart interview with today’s
Ruler, Mohammed bin WHO? - Bin RASHID, of course!...
For now, though, back to the sandiness of bygone days
to try and fit into our cerebrum some comprehension of
how this cosmopolitan luxe emirate came to be within
a mere half century from scratch, from sand, from
nothingdom! Thus, back to Dubai-math where one plus
one obviously equals a thousand: the electricity company
was established in 1959; piped water supply began to
reach citizens’ homes in Dubai even before reaching
Sheikh Rashid’s home; 100 telephone lines became
available and the construction of hotels only just began.
From Dubai’s miniscule population in 1953 of under
20,000; it doubled to 40,000.
Sheikh Rashid’s pet project was the development of the
Creek, which began in 1959 and would be completed
by 1963, resulting in a substantial market increase for
all trade was done via sea at the time. The Sheikh was
prepared to develop the Creek no matter what the cost;
thus took out a £400,000 loan from a British bank to
fund the mammoth project (keynesianism). That was a
strategic and very courageous step which opened up a
whole new chapter in the commercial history of Dubai.
Even billionaire Al Ghurair would never have done
something so brazen and bold, stating “In those times,
obtaining an amount of £400,000 as a loan was of the
wildest imagination for anyone!” The Sheikh, though,
with his progressive, un-riveting vision for Dubai simply
godlike put out a “Let there be light” type of comment,
decreeing: “Let the big ships enter!”, and so it was done
The Sheikh received an additional £200,000 from his
loyal, appreciative and supportive traders for the Project,
and the full loan of £600,000 was returned ahead of
time. This established a priceless, stellar reputation
for Dubai, resulting in the Western bank’s contributing
to financing other colossal projects in the Emirate.
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By now, many international companies began to move
to Dubai to run their operations from the Gulf. Mahdi
Al Tajer, business mogul, declared: “I am not aware of
any oil producing or non-producing country that secured
finance for its projects at the same speed as that of
Sheikh Rashid”. Another business tycoon, Adbullah Saleh
commented that “Shaikh Rashid’s word was as good
as a contract, he often sealed agreements with verbal
commitments and paid back loans before due dates”.
With such a fertile heart, mind, vision, track record and
phenomenon, God blessed the Emirate even more,
taking the buried talents of other rulers who failed their
countries, and handed them over to the ruler who perfectly
and in record time multiplied his talents only to produce
more. And so, oil began to flow from Dubai wells in 1966.
A successive big construction boom unfolded, and the
Sheikh’s unsurpassed trade vision began manifesting
itself in full swing and inimitable glory before a watching
world of dropped jaws and raised eyebrows.
In 1962, the population grew to 60,000 with major
infrastructure projects being launched, and in the mid
1970s, even larger development projects were underway,
with a brand new skyline emerging. The population
surged to 189,000 in 1975, when the Dubai World Trade
Center was initiated. New 5-star hotels were being built
now, including the beautiful Rashid Hospital, offering
free healthcare for local residents. The Dubai Dry Docks
and famous Jebel Ali Port and free zone were launched,
seriously fueling the expansion of Dubai’s economy like
nothing else. And on May 19th, 1979, Queen Elizabeth
II along with Sheikh Rashid inaugurated the Jebel Ali
Port, dry docks and World Trade Center, marking another
milestone in the economy of Dubai.
Dubai’s imports jumped from 960 million AED in 1970
to 7.5 B AED in 1975 to a whopping 19.5 B in 1980 only
to continue its meteoric rise to become the indisputable
world’s largest global trade hub par excellent with the
most exceptional development in aviation History the
world has ever seen unfolding, with what will soon
become the world’s largest, most exquisite airport!
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Businessmen like Al Ghurair remember having to travel
to Qatar or Bahrain in order to fly over to India or China
for trade deals, requiring 2 weeks for their trips. So the
development of a world class airport was the next massive
project the Sheikh would undertake to appease his
traders and boost the trade volume of Dubai. Thus, the
ancient trade and cultural maritime silk route across India
and Asia, connecting with Europe and Africa was being
replaced with a more efficacious air silk route to expedite
and enhance the volume of trade further in Dubai on high.
And now, the Sheikh began appropriating funds for the
building of their colossal airport in 1958. The grand opening
was on September 30th, 1960, wwhich was a dream come
true. By the end of 1961, 33,200 passengers were utilizing
the airport, where over 1,000 flights landed, averaging 3
per day. Lieutenant General Dhahi Khalifan, Commander
in Chief of Dubai Police summed it up best, saying:
“Sheikh Rashid transformed Dubai from the Bedouin
life to statehood. He discovered at a very early
stage that paying attention to the port and airport
infrastructure, and Dubai Creek were the way to open
up to the world. He also insisted that the provision
of services should always be accompanied by a
smile that reflects the beauty and spirit of the city.”
By 1971, they topped 642,000 passengers, and the
following period of development (1980 to 2010) was off-

the-charts remarkable! In 1980, the number of passengers
grew to 2.7 million, jumping to 47.7 million in 2010. In
2009 and 2010, amidst the world’s worst global financial
crisis the modern era has seen, Dubai Airport experienced
double digit growth in the magnitude of 13% and 15%
respectively while big airports like Heathrow, Singapore
and Frankfurt experienced negative growth indicators.
This is what we will later see with Dubai’s economy as well,
in contrast to the global economy and other advanced
Western economies. While in a recession, Dubai would
manage to get over that hurdle and flourish on more...
In 2003, Dubai Airport won the World’s Best Airport
Award for customer satisfaction by virtue of its 21st century
unprecedented, ultra-progressive radical development.
The luxe airport showcased a natural Eastern décor
and feel to it, adorned with water, green landscaping,
paintings of Arabian horses in its lounges, creating a
fresh, friendly ambience, which flew in the face of the
bleak, sterile, dull, noisy airports across the world. Dubai’s
airport made one feel they were in a park or spacious
and elegant shopping mall. One does not even sense the
120,000 passengers a day moving in and out of there as
one enjoys its congenial space and surroundings.
Dubai’s airport boasts 3 terminals and a mega cargo
terminal and village. But that would not be enough
for this visionary sheikh. But allow me to digress for a
moment before sharing with you further developments
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on the aviation front, to catch a glimpse of unrivaled
real-life Dubai hospitality, which raises the bar beyond
any semblance of possible competition! Let’s take a
quick look at this time!
In April, 2010, air traffic over European airspace was shut
down for 6 days due to the explosion of the Icelandic
volcano “Eyjafjallajokull” (try pronouncing that one... or
not)! The volcanic ash created chaos in the skies and all
regional airports (save one) where hundreds of thousands
of passengers were stranded and compelled to sleep
on the floors of airports Europe-wide, awaiting an end
to that historic crisis. At Dubai International Airport,
though, Sheikh Rashid, without flinching, rolled out the
red carpet, and a totally different scenario unfolded.
Hotel rooms were reserved for the 6,000 passengers
who were stranded in his emirate. They were exempted
from visa fees, compliments of the Sheikh. A team
from Dubai Airports Operations visited their ‘guests in
transit’ (but guests, all the same, according to Dubai’s
impeccable standards) at their hotels to update them
on their individual trip developments. Dubai hospitality,
loyalty and commitment to customer satisfaction is
unparalleled and off the Richter scale! Suffice it to say:
Dubai is a phenomenon to experience... yes... even
when in transit!
The highly esteemed Sheikh Ahmed bin Saeed Al
Maktoum (Sheikh Rashid’s veriest brother and uncle of
today’s Ruler of Dubai), CEO of Aviation City and Emirates
Airlines, based on in-depth studies of the aviation
industry’s requirements and the future role of Dubai in
the world’s economic spheres, put together a team of
experts and engineers led by Engineer Khalifa Al Zafeen
to develop a plan to meet future expansion of the aviation
sector to ensure its leading market position globally.
This powerhouse team developed a detailed plan
to construct the largest airport in the world, known
as Dubai World Central, comprised of 5 major cities,
including Al Makthoum International Airport (worth
$36B, of which $10B is dedicated to establishing the
airport). When fully completed, the new Al Maktoum
International Airport will be the largest airport in the
world, with a capacity of 160 million passengers and 12
million tons of cargo annually. Sheikh Mohammed bin
Rashid gave the command to speed up the execution of
this world class mega-airport, which is expected to be
fully completed by 2023 (2nd Phase by 2018).
At the Inauguration of Phase I July 1st, 2010, Sheikh
Mohammed made a simple but emphatic statement as
a diplomatic reproach to all the puffed-up nay-sayers
worldwide (including the Western media, spreading
rumors to undermine the vast achievements and
success of Dubai, who could not fathom the mammoth
project ever being completed): “Dubai promised and
has fulfilled”. I don’t know about you, but that was the
best “I told you so” I ever did hear!... By 2020 though, it
is expected that Dubai airports will deal with 98 million
passengers with “more than 200 aircraft at the airport
at any given time”, and “approximately 1,500 takeoffs
and landings per day to 250 destinations around the
world”, says, Majed Al Jiker, Vice President of Terminal
Operations at Dubai Airports.
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Amidst such impressive aviation statistics and airport
projects, Dubai would also launch its own metro in
2009 (the Red Line) and the Green Line in 2011, which
were two more huge feats for the cosmo Emirate. The
Dubai of the sandy desert with only thirsty camels and
Bedouin nomads emerging from their tents had within
half a century become the greatest powerhouse Global
trade hub in the world in the most strategic location, with
impressive, grandiose infrastructure, an open skies policy,
duty free exemptions, the highest standards of safety
and security, religious tolerance, the most attractive
and friendly environment for business and foreign
direct investments, sound legislation and amenable
visa facilities backdropped amidst opulent lifestyles with
seven star exclusive (One & Only) luxury hotels, paved
with Rolls Royces, Bentleys, Aston Martins, Ferraris and
Lambourginis being the norm, not the exception...
And if you think, pretell, I have summed it all up, don’t
bother to think just yet. Dubai’s beautiful landscaping
boasts one and a half million palm trees which were
transplanted in the formerly desertous emirate, which has
today become lush with greenery and aqua-fantastical
ultra-unique paraphernalia, such as a stunning marina
with mega yachts, marvelously themed man-made
islands (Palm Jumeirah and the World), the Atlantis hotel
with its mega-aquariums acting as bedroom walls, and
a fabulous marine and Aquaventure water park, where
you can swim with the dolphins or watch their amazing
performances or swish down the most amazing water
slides you ever did see!... Either that, or feel free to tack
to the left, and enjoy indoor skiing on a snowy mountain
or skydive away! Dubai has created a fantasy land come
true in spite of it all with the most fantabulous night clubs
and five star restaurants, glitzy hotels and world class
spas, au couture shopping, boasting also the largest mall
in the world! No matter which angle you shine the light on
Dubai, it reflects unabashedly that it is and remains pereminent in all her glory, beaming infinitely unto the end,
the exotic, fine diamond she surely is! Shine on, Dubai!
If that were not enough, to complete the picture with a
cherry on top (if one could only reach it): Dubai crowns
her glorious emirate with the mega-tall and world’s
largest skyscraper, the famed Burj Khalifa, standing at
829.8 m. Notwithstanding, Dubai has also an up and
coming ravishing deluxe under-the-sea Water Discus

Hotel among coral
reefs and sea life
ex traordinaire!
This is the Dubai
of today thanks to
genius father and
genius son, who
adore their people
and nation as they
do them; who are
just as friendly as
they are brilliant;
HH Sheikh
who embrace all
Mohammed bin Rashid Al Maktoum
nationalities
and
religions, skillsets and talents, monies and ideologies from
all countries and walks of life! Dubai is an experience
anyone and everyone can and must learn from! But try to
wrap your head around this one, as Sheikh Mohammed
bin Rashid says: This is only 10% of his vision for Dubai!...
And so, we hope we have dutifully depicted for you
the closest thing to an ideal world and microcosm of
sheer breathtaking excellence, opulence, style and
unsurpassable charm, something akin to heaven itself!
From the heights of At.mosphere on the 122nd floor of the
Burj Khalifa, one of the world’s finest luxury dining and
lounge experiences and Holder of Guinness World Record
for the Highest Restaurant from Ground Level, offering
unparalleled panoramic views of the entire Arabian
Gulf, please... allow me to bid our esteemed readers
and visitors to the Dubai International Film Festival this
month, a Dubai-style, resounding, reverberating, heartthrobbing and hobnobbing
“Marhaaaaaba... haaaaaba... aba!”
Charismatically & Indelibly Yours,
Angelina Lazar
The exceptional research for this article is attributed to
Mr. Ghassan Suleiman Amhaz from his book From the
Creek to the Skies: Civil Aviation in Dubai – History and
Future (1937-2020). LVH warmly thanks Mr Ghassan,
Governmental Adviser for Special Initiatives, esteemed
Author and Journalist, Expert in the Aviation Industry
and Media Relations Manager for Dubai Airports for his
contribution and serious efforts.
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DON BARTON OF ARTISTRY MEDIA GROUP
MOVING IN THE GLOBAL MARKETPLACE

BY DEEMA BARAKAT

Veteran indie producer and entertainment attorney
Don Barton established Artistry Media Group, Inc.
as a production and representation company for live
action and animated feature motion pictures, television
programs and video games produced and distributed
around the world. “Our goal is to be active in the global
marketplace in all media platforms - theatrical, VOD,
and TV,” Barton
said in a recent
interview.
Barton believes that
knowing the market
is a key element to
designing projects
that will prosper.
“It’s gotten tougher
Don and Germany ‘s Consul General
in many ways over
the last several years, but the opportunities are still
there for a project that is properly structured from the
beginning,” Barton noted.
Having produced over 25 films, Barton brings to AMG
a seasoned producer’s eye. His films include a long
list of actors that have won Academy Awards and
other accolades. Past films include: Giallo, starring
Academy Award winner Adrien Brody, Lullaby, starring
Academy Award winner Melissa Leo, Modigliani,
starring Andy Garcia, Wake of Death, starring Jean
Claude van Damme.
Recently released around the world, Barton’s most
recent production, Momentum, starring Olga
Kurylenko (former Bond girl, the recent The November
Man with Pierce Brosnan and The Water Diviner with
Russell Crowe) and James Purefoy (Joe Carroll in
The Following and 2016’s High Rise), reported being
a top box office draw in the UAE and MENA region.
Momentum is a gripping fast paced action film set
among the captivating sceneries of Cape Town, South
Africa, telling a story about modern crime, greed and
victory, as the characters embark on a mission involving

a highly calculated heist that grievously goes wrong,
resulting in Kurylenko and Purefoy’s characters playing
a high stakes game of cat and mouse until the end.
AMG is currently
developing a diverse
array of intellectual
properties and films
worldwide including
for the UAE, United
States,
Canada,
Europe,
China,
Southeast Asia and
South Africa. “We
are affiliated with
Don Barton and Robert Forster
local
production
partners in each territory and are actively seeking
out financial and co-production partners, who have
elements that can be married to the resources that
we have developed in those territories,” says Barton.
We also work with sponsors and merchandisers who
benefit by gaining exposure by their product in the film
or by being a marketing partner.
Each territory has its attractions and benefits. For
example, the benefits of the UAE are impressive,
including the locations and facilities as well as trained
personnel. Both South Africa and Thailand have many
varied settings and locations for beaches, jungles, cities
and the obvious large exotic animals.
Barton says, “We are busy working on several motion
pictures and TV series to be filmed in the coming
months including stories about horse racing, action
films, psychological thrillers and heartfelt romance
stories.” Several films can be photographed anywhere
in the world, including the UAE.
AMG strives to bring to life stories of substance, which
emphasizes and stimulates awareness to the ever
growing global issues that continually surround us. As
a film production company, Don Barton has a unique
opportunity to bring positive messages to a world stage,
helping to enlighten us to new perspectives.
With knowledge and experience in the global film
industry, AMG presents the ideal source for packaging
films creatively and strategically in today’s dynamic
international marketplace, tailored to the particular
needs of each project by bringing co-production
partners, incentives, equity investment, sales from
distributors, tax-driven funds, subsidies and other
sources of financing.
For more information contact:
WWW.A RTISTRYM EDIAG ROUP.COM
A RTISTRYM EDIAG ROUP@LIVE.COM

The making of Momentum
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CNC TURNING AND MILLING

PRECISION

DENNIS
HOWARD
BY LVH STAFF

A quintessential mover and shaker and one half of
the Trinity Holding Group, LLC. Dennis Howard is
committed to many local, national and international
business endeavours.
He intentally invests in lives as a result of the foundation
built through trusting in God and knowing the
importance of faith and family. Howard is the CEO of
Deja Corp, FearGear Sports Wear, and is a Co-founder
of OMG Entertainment, a subsidiary of Trinity Holding
Group, LLC.
Deja Corp is a North Carolina based company that
markets a unique line of merchandise and products to
include sportswear by FearGear. Products are currently
being marketed and sold nationally and internationally.
The vision for Deja Corp is to be one of the leaders in
the marketplace and a household name in the near
future.
This is one of Howard’s many business ventures
to include serving as consultant and controlling
shareholder of several Mental Health Agencies located
throughout North Carolina.“I get great joy in giving
back by recognizing the importance of mental health
in our community. The school systems have helped
me to appreciate the need to invest in our youth, which
has become a huge focal point in the areas I service.”
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Howard is currently involved with building a state-ofthe-art learning facility for mental health and disabled
children .
As Co-Founder of OMG, Howard says this platform
will allow artists to build their own personal website
through the OMG brand, which stands for Our Music
Global for music-recording artists, Our Model Global
for models, and Our Movie Global for filmmakers.
Howard says, “our overall goal is to provide a forum
for artists to share their vision, talent and passion for
music, modeling and filmmaking.”
“Basically, OMG is a one-stop shop for the entertainment
business, similar to YouTube, Sound Cloud, World Star
Hip Hop and Model Mayhem all in one.”
Although Howard has several business venures,
he insists it would not be possible without having
committed teams of individuals in place to ensure
success. “The nucleous of what I do is based on a
supporting team of VIP professionals that I rely on daily;
such as Trinity Holding Group’s Paulette Shimaburuko,
Deja Corp’s Janet Jackson, Mental Health Team
Member’s, Dr. Lawrence Taylor and Kristine Crosby,
OMG Entertainment’s Tyree Jones.” (Many thanks to
Team Howard!)
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GREG CARTER
MOVIE DIRECTOR, PRODUCER & WRITER
BY L A T ASHA W ILLIAMSON

PHOTOS BY THE TEAM

Greg Carter, represented by Stuart Manashil of the
William Morris Endeavor Talent Agency, is a filmmaker
from Houston, Texas who has produced over twenty
feature films. Carter has recently accepted an offer for
a three-picture finance deal with Paulette Shimabukuro
and Dennis Howard of Trinity Holding Group, LLC.
Trinity is based in Las Vegas, Nevada and has interest in
financial platforms engaged with investments, ensuring
investors’ funds, and financing for commercial projects.
Individualized resolutions to remove imminent risk for
investors and core strategies to secure investments, is
something that Trinity also guarantees.
Carter first found his love for film through his brother’s
pursuit of acting. Carter was a engineering student at
Texas A&M University when he connected with Pulitzer
Prize winning playwright Charles Gordone. Carter later
studied at Rice University’s MFA filmmaking program
under Brian Huberman. “It is one of those things where
it is kind of like a drug” Carter mentioned. “It is to the
point where if I don’t do it, it is like not breathing… You
feel like you’re going to die.” Now that is a strong form
of aptitude, ambition, and determination!

Carter directing on set of “Lap Dance”
Photo by Michael Roberts

Greg Carter Movie Director · Photo by Toney Gaines

Countless people tend to give up on their dreams, but not
Greg Carter. His willpower to succeed shows in his work.
Also, Carter has taken these ambitions to help teach
and support his community and those alike. In 1995,
he was awarded citations from Houston’s Mayor Bob
Lanier and Council Member Michael Yarbrough for his
service, involvement, and contributions to the Fifth Ward
Community. He taught some locals about film-making.
He funded The Fifth Ward Young Film Makers Project,
through which he helped educate the youth on how to
make movies. He developed a bond with the children
as he was there to teach them. Carter explains teaching
helps him feel the excitement he has for the love of film.
“I love giving back, plus It reinforces good habits when
I teach others.” He teaches both the youth and adults.
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As a independent filmmaker Carter surrounds himself
with people who are like-minded and have a similar
vision; a sense of urgency and seeing something
that a studio often cannot see is coupled together.
Creating previous films with a $500,000 budget and
making it look like a 5 Million dollar film just goes to
show what his vision can do. Carter said, “Urgency is
important because it takes time for these films to be
created. Pushing what you have in hopes that others
will contribute and buy to make it better is crucial for
the outcome and one way to make this happen is by
making sure your film has something”.

As an inspired writer, Greg Carter spends a lot of
time gathering material, interviewing people, and
getting opinions. When creating a screenplay, Carter
mentioned he delves deep into studing the subject
matter through interviews, reading. Once his research
is complete, he then moves on to the next stage; putting
together characters and a diagram. The diagram
allows Carter to build his story. The diagram is filled
with circles and is drawn to connect characters and
story lines. Subsequently, a scene by scene breakdown
is generated. He writes down what he feels the next
scene should be. All of that information is used as a
map to help him finish the screenplay.

Carter stated that “Behind every successful man, there
is a woman because the right woman knows how to
help him be effective.” He also mentioned that the
beautiful thing about women is their instinct to protect.
Greg Carter’s latest film, “Lucky Girl”,which does not
have a name yet, demonstrates the different directions
that love can take, while ultimately approaching its
designated destination; fate. Understanding the roles
of the characters, portrayed very well by its actors, the
viewer will see a phenomenal love story unfold through
many different connections. Both men and women alike
will appreciate this love story as it mirrors emotions from
both sides of a relationship. It defines a man’s struggle
both emotionally and financially, as well as a female’s
adversities and triumphs. Production for this film started
May 18th, 2015 and is scheduled to premiere on BET
the 12th of December, 2015. Having the opportunity
to pre-screen this featured film, I can be guaranteed
that the viewer will be both touched and inspired!
A person never knows who you may be inspiring and
how a person’s story can effect someone’s life. Going
back to “Lucky Girl,” it expresses the power of love.
Some of the things Carter thought about was perfection
in pursuit of someone who is imperfect. He states “It’s
not about trying to find someone who is perfect, but
trying to find someone who is perfect for you; because
you do have to love their imperfections too.” Putting his
message out there about acceptance and being able to
form connections with the characters are important to
him. Carter feels that films should have more substance
geared towards those elements.

Carter with Actress Serayah on the set of “Lucky Girl”
Photo by Vinnie Ratcliff

When writing a film screenplay, some techniques and
philosophies he employs are based on truth, love, and
creating strong black women. He likes to demonstrate
strong female character roles in general that are
complicated, complex, and a little crazy but also
reassuring and confident. What he tries to do is figure
out that mystery and show how he feels women are
beautiful and complex. Changing up the dynamic of
his screenplays are beneficial to his success.
Other movies Carter has in the works includes “Step
Sista!!!”, a dance movie that’s based on the true story
of the first white sorority to compete in the all black
Sprite Step Up competiton in 2010. “Sugar”, is about
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Thomas, and Lew Temple as well as Ainsley Baily, Khail
Bryant and Blake Dang. It is also being financed by
Trinity Holding Group, LLC and GAPEX of London.
The U.S. Theactrical is being finalized and Foreign
sales are be handled by the William Morris Agency.
When discussing the “My B.F.F.” story line, Carter said,
“It’s about two best friends, one young black girl and
one young white girl who want to go to the same school
for performing arts. The black girl gets in but her white
friend doesn’t because her dad got her application in
late, she was denied and at that date only low income or
minority students had the chance to get in. So her friend
came up with the idea to pretend to be black, so that
she could get her into the school. You have to watch the
film when it’s released to find out what happens next.”

Carter directing on the set of “Lucky Girl”
Photo by Foster Corder

Carter with Actress Ella Joyce on the set of “Lucky Girl”
Photo by Vinnie Ratcliff

a young music producer and a lead vocalist who is in
his R&B group that he’s producing. The vocalist and
the producer move to Atlanta follows leading to several
different situations as they try to figure out their way.
Greg Carten
and Ella Joyce
Another
upcoming
film from Carter is “My B.F.F.” The
movie wrapped production in November of 2015 and
was written, directed and produced by Carter and will be
released in New Orleans in November of 2015. The movie
is being produced for Bob Johnson’s RLJ Entertainment
/ Urban Movie Network and stars C. Thomas Howell,
Malik Yoba, Meta Golding, K.D. Aubert, Sean Patrick

Carter with Actor Columbus Short and Actress Letoya Luckett
of Destiny’s Child on the set of “Lucky Girl”
Photo by Vinnie Ratcliff

Greg Carter’s favorite movie is “The World According to
Garp” Written by John Irving and Steve Tesich. He finds
it interesting because it shows what life and love is all
about and the fact that we all are not perfect. Denzel
Washington is his favorite actor. When dissecting
his role playing skills, Carter says he “Likes Denzel
Washington’s swag and unpredictability. He comes off
as a real man who is tough, but also sensitive by showing
that he cares. He plays those roles extraordinarily well.”
Denzel Washington, Halle Berry, Vanessa Williams,
Keke Palmer, Jurnee Smollett-Bell, Robbie Jones, and
Chadwick Boseman are a few A-Listers that Greg
Carter would love to have the opportunity to work with.
“There are powerful people who thrive and make money
on the fear that we have in misunderstanding each
other. Whether it’s black and white, male and female,
and now religon. These groups count on that fear for
their own agenda. Our simple misunderstanding, in
most cases, is based off that fear.” Carter hopes that
by delivering great stories that connet us, that maybe
people will be will be able to understand each other
a little bit more. When asked how he could change
the world if he could, Carter responded by saying,
“Entertaining my audience while at the same time
trying to educate.”
LWILLIAMSON1@rocketmail.com
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RAMS

EDUCATION AT ITS BEST
BY OMAR TAYEH

Rawdat Al-Ma’aref Schools and College is deemed as one
of the oldest and most reputable private educational institutions in the Middle East. The School was founded by
the late venerable educationist (Sheikh M. Suleiman AlSaleh) in the holy city of Jerusalem in 1896.
After his passing, his posterity marched on the path, holding the banner of education high. His youngest daughter,
the late Mrs. Naimeh Barakat, along with her husband,
the late Mr. Jamil Barakat headed towards Jeddah, Kingdom of Saudi Arabia in 1950, establishing the first model
school, and followed with a second branch in 1985. In the
years to follow, Mrs. Barakat and her sons continued their
journey to Amman, Jordan, were they established a third
model school in 1989, which has become one exemplary
edifice of education.
The school’s mission is to provide an educational process
with highly- skilled professors, who are able to cope with
global technological advancement, creating a generation

R.A.M.S in the
heart of Amman,
Jordan, is an educational
village
built on a large
area of land measuring
41,000
square
meters
(441,320 Square
Feet).
Building
structures cover
37,000
square
BASEM JAMIL BARAKAT
meters (398,264
Chairman of RAMS Schools & Colleges
square feet), an
area more than
half the size of the land it sits upon. The other land is kept
for playgrounds and gardens. It was furnished with the
most modern equipment and materials to compete with
the most advanced educational establishments in the
world, and is upgraded every three years. The buildings
are divided into three major parts including
boarding wings that contain versatile facilities enabling the students to develop their talents and
abilities along their educational, cultural, environmental, sports and social objectives.
R.A.M.S is applying a holistic educational program, which comprises all Ministry of Education
curricula, in addition to the advanced international curricula in English, French, Science, Math,
Music and Computer Technology, to help students
attain all goals of various specialties. This campus specializes in communication and leadership
programs, community service programs, educational, vocational, university- orienting programs
and cultural exchange programs.

of ‘global citizens’ who care for their environment, and are
capable of becoming productive, responsible leaders of
tomorrow, following in the footsteps of their fellow alumni.
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With the intent of enhancing the student’s care
for their environment, and to create and develop
‘global citizens’ who are raised in an environmentally conscious school. Instructors at R.A.M.S.
begin teaching the students from Kindergarten how to
plant and take care of gardens. Thus, there are two interior gardens with skylights and water falls in the Kinder-
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most common conservation methods known at this time,
called the 3 R’s, which are reducing, reusing, and recycling. Thus, our students learn how to reduce waste by
avoiding unnecessary packaging, donating clothes, toys,

garten area. In the primary school, there are two indoor
and outdoor gardens with skylights, and an outdoor garden for the secondary school.
R.A.M.S gardens are bountiful, with a plethora of medical
herbs, roses, flowers, olive, almond, palm, and fig trees.
These gardens are carefully watched over by a farming
engineer and the student body. By the addition of the gardens, parents have a unique opportunity to get their children more involved in their environmental education and
to increase their awareness of environmental issues. As a
result, for a number of years, the school has won first prize
for having the best horticulture program in the area.
Moreover, we established a club for "Friends of the Environment", a group in which students plant trees in places

books, appliances and furniture to those in need. They
also learn how to reuse jars, bottles, books, cups, clothes
and collective rainwater. Old newspapers, used textbooks
and papers; in addition to plastic, glass, wood and metals,
such as steel and aluminum are also recycled daily.
Additionally, the school is a pioneer in encouraging students to conduct researches on clean energy production.
The school constructed fully equipped solar energy panels
to heat water and produce electricity needed to run the
school. This project aimed at encouraging our students to
conduct research, build a positive attitude towards conserving energy and care for their environment by providing
a model monitored by them on a daily bases.

that are threatened by desertification, go on trips to green
fields, and conduct researches on conservation methods.
There is a 180 square meter (1,938 square feet) museum
with reptiles, birds, sea creatures, and mummified animals
on exhibit. The museum contains around 250 different
species of wildlife from their natural habitat in the Middle
East. It also presents extinct animals to students and visi-

The aim at RAMS is to educate children to think outside
the box, and be productive, caring, and innovative with regards to themselves and the international society they live
in. This can only be accomplished by providing a safe,
clean, healthy and green environment for those students
to nourish and grow.
Basem Jamil Barakat
Chairman of RAMS Schools & Colleges
Omar Tayeh
Director General of R.A.M.S.
Rawdat Al-Ma'aref Schools & Colleges
Arab Jordanian Co. For the Development of Private Education

tors, aiming to educate them on the dangerous consequences of jeopardizing these animals’ natural habitat.
As a part of the curriculum, they teach their students the

Tel: +962-6 552 8599/600/601/602/603
Fax: +962-6 552 8604
P. O. Box: 676 Khalda 11821 · Amman, Jordan
Website: www.rams.edu.jo
Email: Info@rams.edu.jo
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“Arte means ‘art’ in Italian…
Arte all’ arte means Art for art.
I propose a life with art for all people.”
Kaori Ikeda

Arte all’arte
Photos by Javier Gomez

BY LVH STAFF

Born among the historical and exceptionally classic charms of
Kyoto, Japan – possessing a dynamic understanding of the natural
landscape and traditional culture, Kaori Ikeda has stepped into her
greatness with poise and accomplishment. She is the quintessential
modern Japanese woman who has an incredible flair for business,
fashion and art. With her charming and approachable personality,
she is a true force to be reckoned with.
While educated formally at the highly revered Doshisha University, her studies focused on economy and art
curation. After several years of work in art galleries in and around the alluring and prominent Kansai area west
of mainland Japan, and with a deep love for fashion with an emphasis on fashion photography, Kaori arrived as
Chief Curator for the House of Shiseido Gallery in Tokyo. With passion and tenacity she continued to achieve her
goals and became a decisive voice for the City of Shanghai, in regards to art and design elements for new city
events and projects.
She sets herself apart from the status quo and has proven
to be a defining voice in the industry, sharing her expertise
and vision with several universities where she lectures
on curating art. Kaori builds bridges of hope through her
extraordinary art, fashion exhibitions and events worldwide.
Through dedication to her true self, her love of the beauty
and message of art, she established Arte all’arte in January
of 2011. Through this avenue she is able to embrace her goal
of incorporating her art philosophy into all of her initiatives.
Arte all’arte continually showcases exhibitions for many world
renowned clients such as the Rolling Stones, Christian Dior,
Giorgio Armani, Louis Vuitton, Toyota and Valerio Berruti to
name a few.
Her latest enterprise is a simply thoughtful, artful international
brand that focuses on organic skin care and beauty to refresh
the spirit. She has two locations to adore and appreciate,
SULA NYC TOKYO and SULA NYC KYOTO, both in mainland
Japan. SULA NYC TOKYO Salon & Spa was created for both
women and men. To integrate the mind, body and spirit into
one, bringing the masterpiece in all of us to light are most
often times difficult indeed; SULA NYC TOKYO has raised
the bar on client interaction and personal service and has
created a luxury experience that is unmatched in the region.
Contact Info:
Kaori Ikeda
telephone +81 3 3405 9605
mobile +81 90 3873 5073
email k@arteallarte.jp
www .LVH magazine . com
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SULA NYC
Kaori Ikeda

While exploring new products and opportunities,
a dear friend and journalist, Misao introduced
her to an exotic line of skin care products from
Morocco. In 2012, SULA NYC TOKYO was
born. She was intrigued and attracted by the
effectiveness of the Argan oils in making the
skin feel refreshed, smooth and silky. She
made the decision to infuse the splendor of Argan oil into the Asian market and has
turned SULA NYC into the predominant authority in Asia. The rest is history, so to
speak…
Kaori humbly notes that she has learned many wonderfully valuable lessons from
her experiences with people she has met over many years of globetrotting, and it
has truly caused her to develop a yearning to understand her own culture that much
more. Traveling allows her to tap into her inspiration that ultimately renews her
dreams and also refreshes her spirit.

“I think sometimes that we as Japanese don’t understand our cultural
impact very well or appreciate the splendor and beauty of Japan
as much as we really should. To know and learn more about my
Japanese soul, roots, origin and culture that has inspired so many
other cultures is where I would like to focus my learning in the future.”
Kaori Ikeda
E mail IKeda @SULANYC. jp
Tokyo Office 81-3-6362-9441

www .S ULA NYC. jp

www .S ULA NYC TOKYO . com
www .S ULA NYC KYOTO . com

REAL TALK REAL DEAL$

GRASS ROOTS ECONOMIC DEVELOPMENT INITIATIVE
BY LYN FEARS

We live in an age of
unlimited possibilities where
man has literally performed
miracles. So why should
something as simple as
poverty -- be so difficult to
eradicate?

and desperation. The side effect of poverty is an increased
level in crime, causing hundreds of billions of dollars in
collateral damage each year. Its detrimental result affects
the very health, wealth, safety, peace and tranquility of all
classes of society. Imagine what just “$1billion” of those
hundreds of billions of allocated dollars could do to benefit
society if simply earmarked for the “Abolishment of Poverty”.

The “Real Talk Real Deals
Initiative,” is an Akron,
Ohio based global business
network, new jobs creation
project and economic
development
incubator
designed to increase the
world’s focus on the cocreation
of
“New
Enterprise, New Money and
New Jobs.” Our goal is to
help increase global wealth and prosperity so that in
unification, we can all help to eradicate “Global Poverty.”

As an influential resource, “Real Talk Real Deals” continually
explores new and alternative ways to work with experienced
and seasoned community leaders and financial developers to
increase economic growth and to create new sustainable jobs
to help the “World” increase its economic development. The
primary goal of “Real Talk Real Deals” is to help increase
opportunity for all cultures seeking relief from the
hopelessness of poverty.

Did you know that half of the global population actually lives
below the poverty level? Think about it. That’s a staggering
3.5 billion living souls on this planet of 7.1 billion that are
desperately in need of money. We all need money for
survival, for a sense of security and to fulfill a basic need for
an overall “peace of mind.”

As one of Akron, Ohio’s distinguished businessmen and
notable graphic artist, Donald E. Thornton’s passion for
humanity led him to “design” this preeminent cause for good,
called the “Real Talk Real Deals Movement”. Mr. Thornton
and his business associates have launched their online
business social networking site to address local, national and
global poverty crisis issues with one mission in mind -- to
emphatically increase prosperity for all.

The problem is that the “Have Nots” are fighting a losing
battle while the “Haves” are winning in their quest for more
money and power. However, the “Haves” are so preoccupied
with basking in their money that they are not really that
concerned with the actual problems and issues that are
attached to the ongoing daily battles of life and death of the
poor. This true reality is not only unfortunate, but sad for
humanity as a whole and especially the multitudes of people
who actually face the challenges of poverty each day in order
to survive in the “real world”.
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Contrary to popular belief, money is not the root of all evil.
The lack of money is the root of all evil. The net result of little
or no money is better known as poverty. Just about all
domestic crime, theft, burglary, war or military conflict
throughout the world is traceable to a lack of money, natural
resources, gold, diamonds, oil, etc. As a result, poverty
traditionally is the culprit that causes conflict between upper
and lower levels in society.

We are formulating strategic partnerships with architects,
land developers, engineers, builders, investors, project
managers and master planners to co-develop multiple land
development projects, affordable housing and mixed use
developments in Akron, Ohio, America and the World.

The impoverished of society will resort to dark, evil and very
self-destructive measures to simply survive based on their fear

To learn more about the mission and vision of “Real Talk Real
Deals,” simply visit: www.RealTalkRealDeals.com



 

 





 
   






 




 






 



 



 

 



 

  



 



   



 


 

  
 


 
  









 







 






 


          

Madinat Jumeirah is an authentic Arabian resort, merging traditional
and modern Arabia together in three distinctive properties - Al Qasr,
Mina A'Salam and Dar Al Masyaf - to provide a fabulous,
inter-connected complex entwined with private waterways.

WWW.JUMEIRAH.COM

